


HARDWARE 


PUBLISHED EVERY OTHER THURSDAY 








Contents — Page 5 December 20, 1956 





ae 
Fe 


From King Cotton, Hardware'’s most com- 
plete cordage line, comes the NEW ROPE 
RACK. The dealer's answer to rope mer- 
chandising problems. 


4 Ask your jobber or write for complete details. 


Ki ng Coffon 


| CORDAGE 


105 Duane S$t., New York 8, N. Y 


See Back Céver for More 
KING COTTON 


sain LOR GOLRLO) EGO) 87. oe) - 3 
COUNTER COILS = 7" «wo coro 


~. KING COTTON 
HANDI-HANKS ee Sere 
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Believe me 


has good reason 
to be grateful... 





DEALERS LIKE YOURSELF RAN 
ADVERTISING ON CLINTON 
POWERED EQUIPMENT IN 17,522 
NEWSPAPERS IN JUST A 3 WEEK 
PERIOD LAST YEAR. 











A TOTAL OF $3,500,000 WAS 
INVESTED BY LOCAL BUSINESS 
MEN LIKE YOU TO PROMOTE 
CLINTON POWERED EQUIPMENT 
DURING THIS PERIOD OF TIME 
— PROOF THAT DEALERS HAVE 
CONFIDENCE IN THE SELLING 
POWER OF THE CLINTON 
ARROWHEAD. 








A SINCERE THANK YOU 
GREETINGS FROM THE MORE 
THAN 2500 EMPLOYEES OF THE 
CLINTON MACHINE COMPANY. 
MAY YOUR 1957 BE EVEN MORE 
PROFITABLE. 
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Copy tor the ashing Write duwect 
Dept. 56 at Clinton, Michigan 


CLINTON MACHINE COMPANY 


Engine Division, Maquoketa, lowa «+ Clinton, Michigan 
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Now Atkins quality comes to garden tools 
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No.3 Shrub Rake 


No. 24L 
Leaf and 
Grass Rake 


Not shown<— 
No. 24S 


All Purpose © “Perma-Tine" Construction... Cast in Aluminum 
Broom Rake ® No Rusting Between Aluminum Frame and Tines 
® Finest High-Carbon Oil-Tempered Tines 

® Fiexes But Won't Break 

® Replaceable Clear-Lacquered Handle 

® Largest Leaf Area ® Biue Enamel Finish 


The new ATKINS INTRODUCTORY OFFER presents the 
first of a brand-new line of high-quality ATKINS garden tools. 
You get a FREE shrub rake with each leaf or broom rake you 
buy! Sell the shrub rake for extra profit or offer your own 
“free rake special” and watch the sales pour in! 


See your ATKINS wholesaler today... rake in extra profits 
A ¥ a4 i a | Ss and sales! 


~~ iSAW DIVISION 


BORG-WARNER 
CORPORATION 


indianapolis 9, indiana 
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A FILE FOR EVERY’ PURPOSE 
...BY NICHOLSON 











Nicholson and Black Diamond make exactly 
the right file for every chain saw need— 
and your customers know about it through 


extensive and hard-hitting advertising. 





NOT SHOWN: 


® lozenge Chain Saw file, which is pre-e @ The 887 Chain Saw file has two bevels 
ferred by some filers for sharpening hooded- and the 565D has four bevels. Both are de- 





type chain saw teeth. signed for Oregon Chain Saw teeth. 

® Square Chain Saw file, which permits @ Mill Bastard file is often used for lower- 
two cutting surfaces of the chain saw teeth ing depth gages. The 8" size is most pop- 
to be filed simultaneously. ular. 


Be sure to stock —and display —all Nicholson and Black Diamond Chain Saw files 


Syste, NICHOLSON FILE COMPANY, PROVIDENCE, RHODE ISLAND 


Vv. S.A. (in Canada Nichotson file Company of Caneds Lid Port Hope, Ontarie 
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JONES & LAUGHLIN INTRODUCES 





JALZINC is Jones & Laughlin’s 
new trade name for its high quality 
zine coated steel sheet and coiled 
product. JALZINC answers your 
toughest forming, rolling and 
drawing problems. 

Produced by the proven Send- 
zimir process, JALZINC has a tight, 
uniform coating that resists crack- 
ing and flaking. The high lustre 
finish greatly improves the ap- 
pearance of your end product. 
JALZINC is available in a wide 
range of gages and widths in both 
cut lengths and coils. 

Users are enthusiastic about 
JALZINC’S uniform ductility, flat- 
ness and surface finish. Write to- 
day for complete details. 


— ——_ me weve ame 


4 
ae me 


Jones & Laughlin Steel Corporation 
Dept. 510, 3 Gateway Center 
Pittsburgh 30, Pa. 


Please send literature on JALZInc 
Please have J&L representative call 


Name anita 


Position 


Company 


Addi ess 


City Zone 
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Jones & Laughlin 


STEEL CORPORATION: PITTSBURGH 
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Editorial 


by W. A. Phair 


Can you pause a minute... 


| know you are as busy as heck with the Christmas rush, but per- 
haps you can spare a minute to give us a chance to wish you a very 
Merry Christmas and a happy, healthy and prosperous New Year. 


I know how you must be pressed for time to do all the things that 
must be done. Yet, perhaps it would be well if we would all pause for 
a moment in this holiday confusion to consider just what all this rush- 
ing around really means. There must be some meaning to these long 
hours and these headaches. 


There is meaning to all this; much meaning. To all of us at Hard- 
ware Age it means a time when we can pause in our daily routine to 
tell you how much we have enjoyed the opportunity of working with 
you over the past year. 


Yes, it has been a busy year for all of us, but now, in looking back, 
we have the conviction that a great deal has been accomplished. 


1956 was an eventful year for all of us in the hardware trade. There 
were many ups and many downs. Yet, through it all | think we did 
manage to keep our eye on the goal and not get sidetracked too often 
by side issues. 


All of us on Hardware Age look back with pleasure at the opportu- 
nities we had to make new acquaintances and to renew old ones. We 
also talked with a great many of you by mail. In fact, we received 
more mail from you this past year than in any previous year. 


Sometimes, when you wrote us, it was to disagree with some of our 
ideas. Sometimes you wrote to encourage us. Sometimes you just 
wanted information. But no matter what your purpose, we were happy 
to have the chance to visit with you by mail. We hope you will con- 
tinue to write us; we value your advice and comments very highly. 


There were times when we wrote you for information; to get your 
opinion on various subjects. You were always very helpful and gave 
freely of your experience and knowledge. This friendly cooperation 
has been most valuable in guiding us in our efforta to be of service 
to you. 


If you could sit with us for awhile and read these letters and listen 
in on the phone calls, from all over the United States, I think you 
would understand why the staff of Hardware Age feels that it has so 
many reasons for being thankful for its good fortune. 


You would understand, too, the great sincerity and warmth that 
goes into our wishes to every one of you for a 


very Merry Christmas and a Happy New Year 














Editorial 


It doesn’t seem possible a 


It just doesn’t seem possible that another year has come and gone. But 
the calendar and the busy crowds in the stores are proof that the last page 
will shortly be torn off the calendar. 


lf guess every year seems like a hectic one. They say there is no such 
thing as a “normal” year. But it does seem that 1956 had more than its 
share of headaches for the hardware trade. Yet, despite all the aspirins 
that were sold, there were many cheerful aspects to 1956. For one thing, 
retail hardware sales for the year will probably set a new record. 


On the other hand, despite this record breaking volume, many stores are 
failing to show even a reasonable profit. New forms of competition have 
swarmed all over the place, each trying to take a cut in the cake. On top of 
discounters, we have had to contend with the nuisance of trading staraps 
that kept nibbling away at the profits. 


We saw dramatic, and a little confusing, developments in the ownership 
of many well known hardware firms. We were caught in a tidal wave of 
rebate plans, cut prices and special deals; some good, some useless. 


I don’t think that 1957 will be any easier than the past year. If you will 
look back into the history of the trade, you'll find there never was a really 
“normal” year, 


if I were asked to make a resolution for 1957, I think I would emphatically 
resolve to make 1957 a profit year. That sounds a lot simpler than it is. But 
there are still many dealers who do not seem to understand that they, them- 
selves, can do much to improve their profit picture. 


For example, if | were a dealer, I would resolve to use some form of stock 
control and I would immediately get rid of any item that did not pay its way. 


I would make an incentive program available to all my salespeople so that 
the good ones would have encouragement to do better. 


I would cut my list of suppliers down to a half dozen, so I could reduce 
my buying time and demand more service from my wholesalers. 


I would stay the heck out of trick discount plans that tie up my capita! 
and kill my turnover rates. 


I would do my darndest to encourage women shoppers to use my store; I 
would make credit available; I would have some kind of demonstration pro- 
gram going all the time, 


I woud have a consistent, well planned advertising program to tell cus- 
tomers about my store and my merchandise. 


You can add many more good projects to this list; but this list itself, if 
honestly followed, would do much to help you make 1957 a real profit year. 


continued 
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THERE’S AN 








Ne. 5051 
Mortise Bolt Lock 











No. 51208 Mertise Deadlock 
~— key both sides (No. 51308 key 


one side; No. 51478 key ovtside, 


turn knob inside) 
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black wrinkle finish) 


The demand for deadlocks is on the increase for deadlocks, that 
is, that are priced right and can be counted on for dependable 
performance. 


ILCO HAS THEM, right down the line, starting with its 


great new tubular cylinder design Nos. 420, 421 and 422. 


No. 420 — key on one side only 
No. 421 — key outside, turn knob inside 
No. 422 — key on both sides 


Neat in appearance + low in cost + easy to install 
polished brass finish or dull chrome «+ attractive sample mounts 


No. 203 Rim Deadlock — block wrinkle Neo. 401 Hmmy-Preef Leck brass 

(No. 203C — gold wrinkle finish, cylinder (No. 401C — 2 brass cylinder, 
No. 6391C Rim Deadlock with giant bolt, No. D401 — die cast pin tumbler cylinder, 
gold wrinkle finish; No. 6391868 — same in No. 466 -— oll bronze with shutter; No. 44646C 


same with key both sides) 
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WASHINGTON 


NEWS 





BY WASHINGTON 


What Rack Stores Pay For Goods 
Interests Government Agencies 


Government retailing experts and a Senate Sma!) 
Business Subcommittee are watching closely the 
growing trend of food supermarkets to ‘rack mer- 
chandise’ hardware, appliances, and housewares. So 
far, interest is on whether the food stores are getting 
illegal price discounts. 

Government officials tend to believe the ‘rack mer. 
chandising’ trend is a response to consumer demand 
for selling with ‘fewer frills.’ 

They point to a recently opened New Jersey super- 
market which devotes almost half its floor space to 
15,000 non-food items. Some experts estimate rack 
merchandisers did a volume of $300 million in 1955 
in sales of kitchenwares and hardware items such as 
hammers and garden tools which show a greate) 
profit than groceries. 


If you suapect some of your non-hardware industry 
competition is getting a break in price, here is where 
ii may come to light. If there is price discrimina- 
tion look for a crackdown, not for new legislation to 
cure the problem, 


MoreMoneyForSmall BusinessLoans 
Will Ease Tight Money Situation 


The Small Business Administration, under heavy 
pressure to supply credit needs of merchants and 
other small firms pinched because of the tight money 
supply, is going to ask Congress for a hefty increase 
in funds. 

SBA officials say they need a bigger revolving fund 
from which to make loans, as well as a substantial 
increase in operating funds to provide personne! to 
speed up loan processing and other programs of aid 
to small businessmen. Most of the requested increase 
in operating funds, perhaps as high as 100 percent, 
would go for more and bigver field offices. 


BUREAU 





<_ é _—_ 


| 
. 
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OF HARDWARE AGE 


The agency, meanwhile, recently revised its defini- 
tions of small business for procurement purposes, 
but will continue to class merchants as ‘small’ if their 
annual sales volume is $1 million or less. 





You're likely to have more money available for busi 


ness loans when Congress meets next month. The 
administration is in a good mood to aid small busi- 
nesses and will get about everything it wants from 
Congr BS. 


Workmen's Compensation Coverage 
May Be Extended To All Stores 


The U. S. Labor Department is considering urging 
Congress in 1957 to extend the workmen's compensa- 
tion laws to cover all stores with at least one 
employee. 

At present, the law requires unemployment pay 
only for stores having four or more employees. Work- 
men’s compensation programs are administered by 
the states, but the federal government holds various 
clubs over their heads in the form of grants to force 
them to meet minimum standards of coverage and 
payments. 

The programs are expensive for employers, who 
are taxed up to 4 percent in various states to finance 
them. In 1955, a total of $1.3 billion was paid out in 
taxes by employers subject to workmen's compensa- 
tion. 

Workers laid off or fired without cause can draw 
varying payments for an average of 26 weeks, under 
the programs. 





Check your sales expense figure again, and get ready 
to hike your budget. If ali stores come under work- 
men s compensatton, then add “up fo 4 pe reent to your 
eatimated 1957 payroll CXLPenses. 
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The dependable performance of Kwikset 

locksets has been thoroughly proven in home- 

owners’ hands. More than 35,000,000 have been placed 
in service since 1946...a powerful testimonial to superior material and workmanship. 
in addition, Kwikset locksets are exceptionally attractive. Their handsome 
finish is protected by a special plastic coating, and their simplified 

construction permits faster and easier installation. This eliminates 

expensive call-backs for builders, and appeals to your home 
modernization customers as well. 
For trouble-free performance that guarantees customer satisfaction, 
with value that means more repeat sales, feature Kwikset "400" locksets. 


‘America's largest selling residential locksets’’ 
KWIKSET SALES AND SERVICE COMPANY + ANAHEIM, CALIFORNIA 
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Shock absorbing hedge shears 
Snep-Cut hedge shears 
feature a combination shock ab- 


These 





sorber and tension bar. The de- 
vice is of spring steel and mounts 
underneath the blade locking nut. 
Tension is adjustable. The shears 
come with a talking card pointing 
out these features. Seymour Smith 
& Son, Ine, 


Fer more data circle No. 1 on posteard, p. 51 


Redesigned sprinkling can 


Interchangeable spray heads of 
Hi-Impact plastic are a feature of 





the redesigned Tri-Way sprinkling 
can for 1957. 
the small spray head have bayonet 
mounts which lock them to the can 
with a quarter turn 
holds the head, not in use, to the 
breast of the can. Geuder, Paeachke 
& Frey Co. 


For more data circle No. 2 on postcard, jp. 5! 


joth the large and 


An extra lock 





Three-way paper dispenser 
This three-way paper unit dis- 
penses wax paper, foil and paper budget priced 6). 
towels. The Dispensette can stand tric saw 
on a shelf or be hung on the wall. 
(‘Comes in enamel, chrome and 
enamel, and all chrome. Unit is 


in. portable elec- 
with many features of 
higher priced models. Model 160 
is also available in kit form. The 
unit is adaptable to the Model 5010 
saw table. The company is also of- 
fering a 7-piece power screwdriver 
drill kit, Model 161-SDK. Porter- 
Cable Machine Co 


For more data circle No. 4 on posteard, p. 51 


Three legged picnic jug 
This picnic jug features fold 
away legs. A cup can be placed 
under the faucet. The legs can be 
snapped into the recessed bottom 
for carrying. This company’s 1957 





5% in. deep, 10% in. high and 12% 


in. long. The company is also offer- 
ing a polyethylene pail in its 14-qt 
Sanette garbage unit and a rede- 


ao 


signed Masterware breadbox. Mas- 
ter Metal Products, Ine. 


Per more data circle No. 3 on posteard, p. 5! 





Budget price portable saw 


Home craftamen and 
sionals will be interested in this ‘ ~- 


profes- 
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Want more information on these 
products? Then use free post 
card on page 51. 


in hardware merchandise... 





FOR THE HARDWARE DEALER TO HELP YOU § 


SELL 


5 & SREP SLT BS 
AND OTHER DEALER 
a a nm Bohr os 





line includes 14% and 2 gal jugs 





in its Sportsmaster and Columbian 
lines plus a 2-tone color selection 
in several of the jugs and chests. 
Columbian Enameling & Stamping 
Co., Ine. 


For more data circle No. 5 on posteard, p. 51 


Carded hardware products 


Brass top sash fastener Twelve of this company’s hard 


Ventilation and locking are pro- ware items are now carded, Hach 
vided at the same time by this 


solid brass top sash fastener. | i : card under a clear plastic bubble. 
diameter and sells for 95¢. Alwmi 
Screws are enclosed in the bubble. 





item is on a colorful prepunched 


Windows can be locked open in 
three different positions. The 
fastener is made to fit average size 


nim Cooking Utensil Co., Ine. 


For more data circle No. 7 on postcard, p. 5! 


Bathroom tile and tub sealer 


The home handyman will be a 
customer for this ceramic sealer to 
fill cracks between tiles and around 
bathtubs and other fixtures. Pecora 
Tub Sealer comes in a 6 oz blue and 





Sash fasteners, sash pulls, ward- 
robe hooks, coat and hat hooks, 
garment hooks and door stops are 





locks. The ventilating arm is 5 in. carded. The lves chain door guard 


long, 236 itl. width ACTOSS fastener. and window ventilating lock are 
Slaymake r Lock Co 


For more data circle Neo. 6 on postcard, p. 51 


available on cards and in counter 
displays. H. B. Ives. 


Por more data circle Neo. § on posteard, ow. 51 


Aluminum frying pan grid 





Home fence display unit 
Homemakers will be customers piay 








for this aluminum bacon grid for white squeeze tube, 12 tubes to a his compact home fence display 
frying pans. This round perforated counter display carton. Pecora unit shows several types of fencing 
grid fries bacon without turning Paint Co. ina 3x 3 ft area. Concord fences 
and permits easy disposal of drip- For more data circle No. § on posteard, p. 5! illustrated are Cape Cod picket, 
pings. Wear-Ever’s grid is 7 in. in (Continued on page 48) (Continued on page 62) i 
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1956 STORE 
SALES 
S nall 
ye ereted 


1966 ~ 





{in millions) 





Source: U. 8. Dept. of Commerce 
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Hardware store sales 
record likely in "54 


A record-breaking sales year is 
now certain for hardware dealers. 

Despite slight drops in volume 
in September and October, sales 
for the first 10 months of this year 
are 4.4 percent ahead of 1955. 

Sales in the last two months of 
the year, normally one of the busi- 
est seasons, would have had to take 
a catastrophic drop for total hard. 
ware store sales not to pass last 
year’s record $2.78 billion. 

Business trends elsewhere indi- 
cate that a sales drop was not 
likely. 


Reports from leading mail order 


and variety chains show large 
gains in November. 
The lowest gain in November 


was reported by McCrory 
Corp. 
higher. 
Sears Roebuck & Co. had the 
largest sales increase during No- 
vember, Sears’ sales were up 12.7 
percent. 
Hardware store sales should fol- 
low the same pattern, 
A record salea year of more than 
2.8 billion seems certain. It could 
approach HARDWARE AGE’s predic- 
tion of $2.9 billion. 


Stores 
Its sales were 3.5 percent 
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For more How's the Hardware Business see page 70 


» Record-breaking sales year now certain 


>» Hardware sales drop slightly in October 


> Trade-ins big factor in 1957 mower sales 


i i i i i ll 





a Nat 


Hardware retail sales 
off slightly in October 


Hardware store sales in October 
dropped slightly behind last year’s 
figures. 

October sales were $258 million. 
This is $1 million, or less than half 
of 1 percent, behind last October's 
figures. 

Sales during the first 10 months 
are 4.4 percent ahead of 1955 

Seasonally unadjusted estimates 
for the last three years are: 


(Millions of dollars) 
1956 1955 1954 


January 175 170 165 
February 171 160 172 
March 207 196 196 
April 227 228 221 
May "266 246 229 
June 275 242 232 
July 250 238 2aa 
August 251 237 216 
September 245 251 230 
October 258 259 243 

Ten month 

total $2,325 $2,227 2,137 
November 244 246 
December 317 819 

Total $2,782 $2,702 


ee ee a ee i i 


Get ready to trade-in 
a lot of power mowers 


You’re going to trade-in a lot 
of power mowers next summer, 

Now is the time to start think- 
ing about those trade-ins. Here 
are some questions that need an- 
swering. Do you have a schedule 
of trade-in allowances? How 
much will servicing cost? How 
will you get rid of these trade- 
ins? 

The answers to these questions 
are important because four out of 
every 10 power mower sales in 
1957 will involve trade-ins. That’s 
what the Lawn Mower Institute, 
Washington, D.C., predicts. 

The Institute also predicts: 

About 3.5 million power mowers 
will be sold in 1957 

There will be more than 12 
million power mowers in use by 
the end of 1957, so extra profit 
opportunities exist for 
who service mowers. 


dealers 


The trend in power mowers will 
be more to self-propelled models. 
The multi-purpose power unit 
that does a variety of lawn and 


garden jobs also will be a big 
factor in sales. 
Rotary mowers will make up 


(Continued on page 70) 
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Cold heading machine, precisely set up, forms perfectly headed fasteners from coil ~ wire 





How you get top quality ls... ‘ 


T TAKES three things. Proper quality material to start 


with . . . superbly equipped plant ... and long-time 
experienced men to make the machines produce strong, 
well formed fasteners, by the millions ... each one same 


as the next. 

That describes what’s back of every RB&W fastener 
And that’s why ali your customers for RB&W machine 
bolts, carriage bolts, stove bolts, and lag bolts stay satisfied 
customers. 


WHAT THE RB&aW DISTRIBUTOR OFFERS YOU 


The most complete line in the field 


Top quality throughout the line 
Complete reliability of supply and product 


Fast, accurate and friendly service 


ya er > 


The original upside-down package — extra strong 
for no-spill, quick, easy handling 


Next time you order, make sure to make it the RBaW line. 


Russell, Burdsall & Ward Bolt and Nut Company, Port 


Chester, N. Y. 


DISTRIBUTORS FROM COAST TO COAST 


HARDWARE AGE, DECEMBER 20, 1956 








T11th year 


Plants at: Port Chester, MN. ¥; Corapolis, Pa. 
Rock Falls, lit, los Angeles, California 
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asiver to cut 


Wm. McClenaghan of Bryn Mawr (Pa.) 
Hardware is one of 28 out of 30 dealers 
who picked L’O'F window glass as easiest 
to cut in the ‘“‘blindfold’’ test. Mr 
McClenaghan test-cut four well-known 
unidentified brands of single-strength win- 
dow glass. Alter running several cuts on 
each, here’s what he said about L’O'f 
window glass (marked “*D”’ in the test): 
**There’s no stop and start in running a 
cut on t/us glass. Just run a light line and 
the glass snaps off clean no splintering 
at all.”’ 


asver TO SELL 


This L’O’F label identifies quality glass 
wherever it is seen. People know this label 

it 18 appearing 216 million times in 1956 
advertising alone! And every time it ap- 
pears it adds to the already strong prefer- 
ence for L’O’r glass. [his preference 


means taster. easier sales for you 


asver 
TO MERCHANDISE 


This 37" x 13” transparent plastic window 
sticker reminds passers-lyy to stop in and 
get new window glass to replace broken 
panes. Get one now from your Libbey 
Qwens'Ford Distributor (listed unde 
“Glass” in your phone book Ask for 
WG-49. For further information, write to 
Dept 67126, Libbev’Owens'kFord Glass 
Company, 608 Madison Avenue, [Toledo 


3, Ohio 
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as 
TRADITIONALLY 


AMERICAN 


as the 


BALD EAGLE 


This lock set prac- 
tically settled American frontiers because of its high-quality iron 
and is still doing yeoman service casting which resists rust far bet- 
ina thousand and one ways and _ ter than steel. The ground-finish- 
places. From Canada to Texas’ ed bolts and latches; the snappy 
it is the answer-to inexpensive, long-wearing action of doubly- 
adequate, and easily installed inspected parts make it the old 
locks. For over 71 years it has American standby in Skillman’s 

been thebest long line of readily available, 
reasonably priced hardware. 











* PROMPT SHIPMENT 
* RIGID INSPECTION 
* HIGHEST QUALITY PARTS SKILLMAN HDW. MFG? Co. 
* FOR 71 YEARS THE BEST MADE TRENTON-4 * N.J. * U.S.A. 
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Jones & Laughlin introduces the 
new threaded-to-the-head “ARDOX”’ 
spiral nail to American markets. This 
superior nail, with all the advantages 
of extra holding power, ease of driving, 
and less splitting actually costs less than 
the familiar, smooth, straight-shank nail. 

These established advantages are 
made possible by a major development 
in spiral nail-making technique, utiliz- 
ing J&L quality, higher carbon steel. 

Write for complete information on 
how “ARDOX”’ full 
spiral nails can im- 
prove your operations 
and cut your costs. 
Write to the Jones & 
Laughlin Steel Cor- 
poration, Dept. 440, 
Pittsburgh 30, Pa. 








Jones & Laughlin 


STEEL CORPORATION: PITTSBURGH 


NOW! A Spiral 





The “ARDOX”’ 
Spiral Nail 







Nail 
for less than the cost 
of a common nail 





Bd “ARDOX" 


wiTHOR@awal FORCE 
POUNDS TO BREAK JOINT 





t 5 6 15 70 75 46 
DAYS BEFORE WITHDRAWAL 

















INCREASED HOLDING POWER 


The “ARDOX"” full spiral shank nail develops 
up to twice the holding power of equivalent 
common nails... gives you Stronger, longer- 
lasting construction Graph compares eight penny 
nails driven into white pine, 10% moisture. 


EASIER DRIVING 


Despite its greater holding power, the “ARDOX”" 
spiral nail actually requires less driving force 
it speeds construction, reduces operator fatigue 
Laboratory and field tests prove that “ARDOX” 
spiral nails are as much as JO% easier to drive 


















































le | ale 
=. —™- me 
"ARDOX’ COMMON * 
NAILS NAILS 





LESS SPLITTING 


The “ARDOX” spiral nail turns like @ screw 
when driven . threads its way inte the wood 
with minimum fiber damage. The stiffer shank 
of the “ARDOX” spiral nail, with less bulk of 
metal, greatly reduces the tendency to spilt. 


COST SAVINGS 


"ARDOX”™ full spiral nails, because the greater 
count per pound results in lower cost per nail, 
cost less per job than equivalent common 
nails. Additional cost savings result from lower 
transportation, handling and Storage charges. 
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Browsers become buyers 


Here is how a Detroit shopping center branch store solves twin problems 


of getting traffic and keeping customers circulating around the store 


If your store is in a shopping center which 
attracts heavy traffic one of your problems is to 


get a good portion of those customers into your 


ptore. 

Another problem is to get customers to take 
their time when they go from one end to the 
other. If you encourage customers to browse, 


many of them will make more impulse purchases. 


The Northland shopping center branch of 
Eric Fromm, Inc., Detroit operator of eight 
hardware stores, is arranged to encourage 
browsing. It caters to serve-yourself customers 
and also to those who want to be waited upon. 

The 140- x 40-ft store uses both straight and 
irregular aisles to make store traffic circulate 
throughout. 

Located in a 103-store shopping center, this 
store is attracting heavy traffic and its volume 
is currently runninie at a rate equivalent to 
more than $300,000 annually. 

Traffic is usually light during the first three 
days of each week, but hits as high as 3000 to 
5000 on a Saturday, Harold Wilson, store mana- 
ger, estimates. About one-third of these visitors 
will make purchases, Mr. Wilson says. 

The store has a display window at either end. 
One window faces the center's inner mall in 
which there is heavy pedestrian traffic. That 
window usually shows housewares lines in front 
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of high perforated display panels. 

The window which faces the outer mall is 
visible from the center's 8,000-car parking lot. 

A check-out unit is located at each end of the 
store. Two impulse item tables near each of the 
two check-outs feature seasonal merchandise, 

Some of the store’s display tables originally 
ran parallel to the windows. Now all tables run 
parallel to the store’s side walls to make more 
traffic move from one end to the other. 

The firm uses the entire first floor for display 
and sales. Storage and service departments are 
in the basement. An enclosed stairway and ele- 
vator run between the first floor and the base- 
ment. Deliveries and outgoing shipments are 
made through a truck tunnel at the basement 
level, so that commercia! vehicles do not block 
either end of the store at any time 

Green walls above display fixtures add to the 
attractive and colorful appearance of the store 
Different colors are used for the backgrounds 
of wall and aisle fixtures. Colors are yellow for 
hardware, pink for housewares, blue for aport- 
ing goods, and green for tools. 

A full-time staff of nine employees includes 
three women, four salesmen and two stockboys. 
For the week-ends three part-time employees 
supplement the regular ataff. 

Robert Smith, assistant manager, says, “We 
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Mrs. William White shows 
barbecue gioves fo a cus 
fomer in a special barbecue 
section at the sfore. This 
display sold 100 units of a 
single 24 if model hrozier 
le st June 
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SEASONAL DISPLAY 
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BARBEQUE, BOATING STAIRS TO ‘GARDEN TOOLS 
po ‘sTocK” MOPS, BROOMS 
Mie A [ “poor FERTILIZERS 
— ELEVATOR = puis” Z SAEPEN HOSE 
| IMPULSE | | SMALL’ BRUSHES, 
| CHAMOIS, SPONGES 
jad 
| wf cael INSECTICIDES, 
BINNISTERS FERTILIZERS 
IMPULSE | | 
| CL T 
ALUMINUM | SPECIAL TABLE Paint 
| COOKWARE | | PAPER PROD. | , BRUSH| PAINTS 
P S 
| sacs GLASSES, GADGET RUBBER | PAINT oaaee 
BAR SUPPLIES TABLE PRODUCTS] oye nes pes 
| IRONING BOARDS, | 
| BASKETS 
HOUSEWARES PAINT 





Main floor layout of the branch store shows how both irregular cross and lengthwise aisles help to make traffic stop 
and go around displays rather than straight through 


cannot cut down on our sales staff. Customers 
want service, and seek assistance from intelli- 
gent and well-informed employees. 

“You cannot just leave a $30 or $40 precision 
tool with a customer. You have to talk with him 
about it. 


“People also come to the store, and want per- 
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sonal advice on paint, guns and other merchan 
dise we sell.” ny 

Signs at either end of the store suggest self 
service purchases, and call attention to the 
check-out tables. 

When Fromm’s opened this, and other 
branches, there was no effort to have spectacu 
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Leonard Smal! checks stock 
in lawn and garden depart- 
ment, a section with a rapid 
rate of turnover 
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. CABINET ® BUILDERS’ HDWE. TOOLS 
v DRAFTING 
HAND TOOLS SUPPLIES [ TOOLS } | 
SMALL ~— 
BICYCLES HARDWARE | Toole | 
TOOLS | 
etGOODSs | 
ELECTRIC GLASS 
LIGHT BULBS | | | 
ea PLUMBING AUTO PARTS a 
POWER ) | 
MOWERS jimPutse IMPULSE] lt CHECKOUT Ps 
SUPPLIES DOORS~» 
| | SEASONAL 
CEMENTS, SPORTS & SPORTING DISPLAY 
: KNIVES.» 





lar openings. The doors of each branch were 
opened before all fixtures were installed. This 
policy helps the public to get accustomed to 
seeing a hardware store at a new location by 
the time it is complete. 

About a week after opening the doors to a 
new, yet incomplete store, the firm sponsors a 
promotional event. In the case of the Northland 
branch a two-column by 13%-in. ad in a local 
newspaper invited attendance at power too! 
demonstrations by factory men. Catalog style 
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SPORTS COUNTER 







copy with line cuts described six items. Prices 
were included. 

The addresses of each of the firm's nine stores 
were included in the copy. 

Fromm stores advertise as a group in metro- 
politan newspaper insertions. The Northland 
branch also participates in promotions spon 
sored by merchant groups of the shopping cen 
ter. These have included open air boat and auto. 
mobile shows and one which featured merchin 
dise for suburban living. ® End 
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Owner-designed displays 


increase sales by 15% 


When Emi! Buettner, owner of The fixtures are attractive, and 
tuettner Hardware & Seed Store, together with remodeled’ wall 
in Cullman, Ala., decided to re areas give Mr. Buettner about 35 
model his store last year, he de- percent more display space than 
signed his own islands. He hired he previously had. 

a local cabinet maker to build Sales for the first six months 
them of white pine and half inch after remodeling showed approxi- 
Douglas fir plywood. mately a 15 percent increase with 

The islands include four which further increases expected. 
are 4x 8 ft, and six which are 30 Mr. Buettner’s store is 20 x 60 
in. wide and & ft long, made of ft, with storage beyond this area. 
plywood throughout, except for To make the most of the in- 
the base and the shelf edgings store display space he had to use 
which are of white pine. fixtures which would accommo- 

The islands are finished with date one wide side aisle of four 
one coat of white shellac and two feet along the left wall and two 
coats of varnish. other aisles only two feet wide. 


lilted top and middle shelves give greater visibility to merchandise displayed 
on this unit, This unit is 4x8-Tt. 








The islands which are 30 in. 
wide and eight feet long have four 
display levels, the top one being 
12 in. wide. 

The display levels on these 
smaller islands look like elongated 
attractive frames in which mer- 
chandise is in glass bins. They fit 
in a space where a larger and 
wider island would cause traffic 
congestion. 

The total cost of the in-store 
remodeling project was $3,500. 
This includes islands and wall 
areas, 

One of the fixtures, 4 x 8 ft, 
has two tilted upper. shelves, 
bringing the merchandise into 
better view. This factor has 
helped to build impulse sales. 

A 30-in. by eight-foot island has 
a large lower display level for 
items such as electric heaters, 
while the two horizontai shelves 
above hold electrical! supplies, in- 
cluding light bulbs. These shelves, 
like the lower, have plywood bot- 
toms, with white pine edging for 
the two top shelves. 

Two islands used to display 
housewares and gifts have nar- 
row edging, and the gifts show 
very well against the plywood 
background. 

Mrs. Buettner, who has charge 
of the housewares and gifts, says 
that her department has greater 
traffic since the new islands were 
installed. A large percentage of 
the store trade is with women, 
many of whom purchase from one 
to 10 gifts or more during the 
year. ® End 
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New location, new lines 
attract greater traffic 


How a former specialty store moved to expand operations 


to include hardware and related lines of merchandise 


When his customers showed great interest in non-sports items, a sporting 
goods dealer converted his operation into a hardware and sporting goods 
business, and built a new store. 

Hardware and related departments build traffic, volume and profits for 
the dealer. So well does his partially self service hardware store attract 
traffic that plans are being made for a further expansion. 

This store has numerous unusual features. In the rear of the two-story 
building is a one-story extension topped with an outdoor golf driving range. 
There is also a self service live bait tank and a casting pool on that exten- 
sion. The bait tank is open 24 hours of the day. 

Operated as the Black Hawk Sport Shop, Inc., at 416 E. 4th St., in Water- 
loo, lowa, by Ernest W. Koepke, the new quarters were opened in April, 1955 

A four-page folder, 7% x 10%-in., told suppliers and customers of the 
opening and invited them to attend the festivities. One page showed a cut- 


A typi g/ wind Ww ‘oO pro 
mote toy ond gittwares pur 
chases. 
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New location, new lines attract greater traffic 





away view of the store and its indoor and out- 
door displays and equipment. Blue type on white 
paper added to the appearance of the brochure. 
Many copies of the brochure were hand-signed 
by Mr. Koepke before they were mailed. 

The front of the 40x144-ft building is of 
long, narrow red brick as are the sides of the 
stairway to the basement display room. 

Total cost of the building, including second- 
story apartments, was $125,000. 

The store has a metal canopy with large raised 
metal letters to identify the business as Black 
Hawk Sport Shop. An exterior electric sign at 
a higher level shows a jumping fish. 

Continuous strip fluorescent lighting on the 
ceiling, plus concealed units in the wall cases, 


give a high level of illumination to the entire 
store, 


Color and light brighten store 


Bright lighting is supplemented by colorful 
walls and fixtures in the store. The first floor 
has light blue sidewalls and a medium rose wall 
in the rear. A light and dark brown flecked 
asphalt tile floor, burgundy finished perforated 
wall boards in some sections and canary yellow 
perforated board panels in windows give color. 

The first-floor giftwares section is supple 
mented by a more extensive stock in the base- 
ment. Hardware, power tools and housewares 
departments have first-floor display facilities. 

A photographic department features cameras, 
film, camera supplies, field glasses and related 
merchandise. 

Baseball, golf, basketball, football and other 
athletic goods are promoted in season in first 
floor displays. One large island features outdoor 
lines including lanterns, picnic goods, tackle 
boxes and portable ice chests. Next to these dis 
plays are tools and housewares departments. 

At the rear of the first floor is a large, wel! 
equipped gun repair shop in charge of Walter 
Erdmann, a gunsmith since 1938. About 1000 
gun repair jobs are handled each year in this 
shop, this service attracting many sportsmen to 
the store. The same department repairs fishing 
tackle, handles locksmith work and restrings 
tennis rackets. 

Near the gun repair section is a long, narrow 
room in which is located the firm's rifle range 
where hunters and target enthusiasts practice 
their shooting skill. 

The outdoor casting pool on the roof of the 
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(Continued) 


one-story annex building attracts heavy traffic 
before and during fishing seasons. The pool is 
on a specially prepared roof with a surrounding 
lip. Two inches of water in the poo) add zest 
to practice casting. 

Other features of the roof are « miniature 
golf driving range, and in warm months an out- 
door bait tank. Accessible to anglers at all hours 
of the day and night, the bait tank has a special 
box for deposit of money for live bait. 

The store’s basement is used at Christmas- 
time for promotion of toys and housewares and 
giftwares. Although the 12-month toy display 
ig more compact than in the late fall and early 
winter months, it is helping to build a good 
volume. It is the firm’s intention to expand its 
12-month toy merchandising activities. 

Power tools are also displayed in the basement 

Mr. Koepke’s office is located in the basement. 

Another feature of the basement is a large 
and comfortably furnished room known as the 
Huddle. This room is maintained for athietic 
coaches and managers to discuss the equipment 
needed for their teams. 

Outside salesmen employed by the firm to con- 
tact teams and coaches use the Huddle when 
they are showing coaches new merchandise. A 
kitchen in the basement is used for preparation 
of snacks for meetings of groups of customers 
in the Huddle room. ® End 


The staff with Mr. and Mrs. Ernest W. Koepke in the 
of the group in front of the display case. Mrs. Koe 


charge of the giftwares department. 
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A woman enthusiast tries her skill 
at the casting pool atop the root 


ot the one story extension 


A salesman sells a gun selected 
trom a large stock shown on wall 
racks 


Easily dan aged or pilfered items 
in the basement giftwares section 
ore among the tew items nof 


showr in open display 
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How to build giftwares volume 


This west coast dealer does it by special attention to basic lines 
around which he builds the department 


When Al Coppin acquired his 
Marshall-Wells store in Puyallup, 
Wash., six years ago, there was nu 
giftwares department in the 1,500 
sq ft sales area. 

Today, Mr. Coppin has a $3000 
wiftwares inventory and grosses 


about $20,000 in that department. 

He says, “There’s nothing mys- 
terious about merchandising gift- 
wares. I handle them exactly like 
any other hardware store depart- 
ment, by building up around cer- 
tain basic lines. Those lines in- 


Al Coppin marks prices on merchandise in his giftwares department. Artificial 
flowers in vases dress up several sections of the gift displays. 
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clude, one basic line in crystal- 
ware, three in dinnerware, and 
one in pottery. 

Variety is required in the mer- 
chandising of wgiftwares. Mr. 
Coppin has a dinnerware inven- 
tory of 20 patterns, in each of 
which he stocks several sets. Sets 
are displayed so that customers 
may pick pieces out of the display 
for examination. Prices are plain- 
ly marked on each item in the de- 
partment. 

Mr. Coppin believes that an- 
other factor in his building of 
sales of giftware has been his 
choice of a woman employee to 
handle ordering and selling. 

A woman is employed who 
knows the merchandise and who 
always keeps merchandise clean 
and free of dust. 

A woman shopper, he has no- 
ticed, will test giftwares for dust. 
The saleswoman keepa the stock 
ehining. 

Attention is attracted to dinner- 
ware through display of them in 
sets. Mr. Coppin stocks 20 pat- 
terns in complete sets, and has 
more than one of each in reserve 

The saleswoman does the order- 
ing and selling of giftwares and 
keeps the section clean and free 
from dust. 

At Coppin’s dinnerware is dis- 
plaved in place settings. On one 
table several settings are always 
in view with stainless steel flat- 
ware Aas complementary items 


(Continued on page 34) 
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Fishermen buy heavily 


when you have what they want 


One day a fisherman walked into 
the hardware store of A. H. Me- 
Leod & Co. in Mobile, and bought 
a boat, an outboard motor, fishing 
tackle and some marine supplies. 
He spent $710. 

The next customer in line 
bought some hooks and sinkers. 
He spent 27¢. 

This hardware store, which has 
a large marine division, caters to 
average fishermen as well as those 
who have the money to invest up 
to $1000 in boats and motors and 
fishing equipment, says John C 
Rockwell, manager. 

And the store is so laid out as 
to give prominent display to lines 
which appeal to all classes of 
trade. 

Guif coast and inland fishing 
are excellent many months of the 
year. Marine supplies are shown 
in quantity throughout the year. 

Backbone of the department is 
outboard motors. The firm sells 
these motors retail in Mobile and 
also acts as a distributor for a 
large area. 

A large service shop for out 
board repairs is maintained, with 
several men employed regularly 
The shop is busy practically ever, 
month of the year on outboard 
service. Since the trend is toward 
higher horsepower outboards 


many motor owners trade in for 


the higher powered motors. This 


brings many used motors into the 


service shop where they are recon- 


ditioned and sold to other cus 
tomers. 
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The man who has a boat and 


outboard motor also wants marine 


hardware and decorative items 

Mr. Rockwell hax several islands 
where these items are shown, and 
many impulse sales result. Life 
preservers, flag masts, skipper: 
hats, horns and lights are among 
the extra items which the depart 
ment sells. 

The customer who owns a boat 
und motor, too, is in the market 


Fishing gear ong Hoa? supplies ore 


in all seasons of the yeor 





usually for a camp stove, lanterns 
and many outdoor living items 
These are displayed both in win 
dows and on islands. 

“We also carry supplies for com 
mercial fishermen,” Mr tockwell 
says. “These men like to establish 
supply sources on which they de 
pend for most of their fishing 
needs. Thus the occasional and the 
commercial fisherman both come 
to this store ® bind 


ne of the sfTore . iw window ‘ 
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Simplified stock control plan 


Faced with the problem of little storage area, 


this New York dealer worked out a simple plan to avoid “‘outs”’ 
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Mr. LaDelfa points out to salesman which items need 
reordering. 


How do you keep adequate stock control if 
your store has little or no storage area for over- 
stock? How do you avoid the problem of losing 
sales because of outs? 

This is a problem that faces many dealers 
with stores in shopping centers. 

Kastway Hardware, located in a shopping 
center in Webster, N. Y., has one solution. The 
store operators, Chris R. La Delfa, Jr., and his 
parents, take visual inventory every day. 

The store has very little storage area, so all 
stock is on display. Display units designed by 
the La Delfas have no drawers or cabinet space. 
All items are placed on shelves where they can 
be seen. The only items kept in storage are 

(Continued on page 34) 


Visual stock control is simplified when all merchandise is out on shelves. 
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Counterfeit Money. . . .Watch for it 





Here is the latest information on new counterfeit below. After a little practice you will be able to 
bills as reported by the U. S. Secret Service. Train check bills quickly and unobtrusively without offend- 
yourself and your sales people to study all bills so ing the customer. These pages can be filed for 
they know where to look for the identification listed frequent review of counterfeit bills. 
SERIES 1950A 
NEW COUNTERFEIT $10 FEDERAL RESERVE NOTE 
FEDERAL RESERVE BANK OF CHICAGO, ILL. te a Sree 
- . FACE PLATE NUMBER G 19] 
XS 7 
BACK PLATE NUMBERS 384 














This is a deceptive note printed on two sheets of paper held to- 
gether with a rubber cement. The paper hos o gray appeorance 
and a distinct brittle sound. No attempt was mode to imitate the 
red and bive fibers. The portrait is too dark. Hamilton's right SS Ne, 1518 


Appeared: 1-12-56 
Brighton, Mich. 












































side o: «is upper lip is solid black, The sky above the Treasury (Cord No. 334) 
Building is week, particularly on the left and right sides. The 
lines forming the steps to the Treasury Building are broken. 
NEW COUNTERFEIT $20 FEDERAL RESERVE NOTE | 
FEDERAL RESERVE BANK OF BOSTON, MASS. CHESS GS TEN AMD 
EF ££ oF eke ek Fe ee ee .ire = FACE PLATE NUMBER: P417 
a dit 4 
BACK PLATE NUMBER BAY 
This is a deceptive reproduction printed on poper that contains Appeared: 2-13-56 
red and blue fibers. The foce of the note is printed too dark ond Paris, France 
the beck of the note is printed in an olive-green. The shading SS No. 1521 
around Jackson's eyes, nose, and upper lip is solid black instead (Card No. 335) 
of being composed of a series of fine lines. This note is appear- 
ing with various foce plate and back plate numbers. 
SERIES 1950A 


NEW COUNTERFEIT $10 FEDERAL RESERVE NOTE 
FEDERAL RESERVE BANK OF BOSTON, MASS. 





CHECK LETTER ANO 
FACE PLATE NUMBER 0 275 








BACK PLATE NUMBER 1647 
This is @ poor reproduction printed on one sheet of paper. Ne 
attempt was made to simulote the red and biue fibers. The por- Anpecred: 2-27-54 
trait and portrait background has @ mottled appecrance. The Charlestown, Mass. 
Treasury Seal is very inferior and contains numerous breaks in SS No, 1522 
the design. The back of the note is flot in appecrance. This (Cord No. 336) 


note should not deceive persons familiar with handling currency. 
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Earl Zochert, hardware store owner, 
who sells paint by adroitly answering 
customer inquiries. 





Customer questions: key to personal 


salesmanship in paint department 


When the 
inquires 


average prospect 
paint there are 
several things that he wants to 
know. 


about 


One of these is how does the 
color | am choosing look on a larger 
surface than that on a chart? 

Second; how much area will a 
quart or gallon cover in wall or 
floor surface? 

Does it flow 
rapidly. 


easily and dry 


Color panels above display oreg hei ps in rec 


Earl Zochert, owner of Zochert 
Hardware, 208 N. Adams S8t., 
Green Bay, Wis. says that many of 
his paint prospects ask these ques- 
tions. 

When the prospect wants to 
know about how the paint looks on 
a larger surface, Mr. Zochert points 
to some painted panels above the 
top of the wall fixture ledge. Each 
panel carries the name of the 
color. The 20 panels are thin ply- 


ommendaing COIOTS 


woe oot enact 


o 


wood held by a wooden frame. 
When a longer is 
popwar Mr. Zochert repaints it in 
a more popular color. 
“We find that we can clinch 
many a sale by using these panels,” 


shade no 


he says. “A larger painted surface 
convinces the prospect quickly if 
he wants that color.” 

The average customer too, does 
not know how large an area a 
(Continued on page 54) 
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Streamlined bookkeeping 





How four people do accounting 





for $4 million volume 


How compact record-keeping equipment handles 
2500 accounts for combination wholesale and 
retail firm with 90 percent of these sales 

to contractors 


py Millicent Schneider How can four people handle the accounting for 2500 accounts 
. Ottice manager with an average of 4500 invoices per month? 
C. Markus Hardware, Inc Qur company does it with modern office equipment, including 
an expandable filing system. We have adapted our specialized 
invoicing method to an expandable filing system utilizing 10 
three-drawer files. This space-saving equipment allows us to keep 
necessary records in an above-window location which otherwise 
yoes to waste. 


Oakland Colit 


Our business is both wholesale and retail. Fully 90 percent of 
our gross volume is done with contractors, including some of the 
largest operating in the San Francisco Bay area. The majority 
of these contractors develop tracts 

At first glance this might appear to simplify invoicing. Actu- 
ally, it doesn’t work that way. If anything, these contractor 
accounts mean increased paperwork, a greater load on the office. 

The reason: most builders incorporate individual tracts. One 
large builder may be developing as many as two dozen tracta, 
each under its own corporate name. 

To illustrate: suppose that B. Jones & Co. is a large building 
contractor. The firm may simultaneously be working in a dozen 
different tracts. Lach tract corporation means a separate account. 

Tract corporations remain active only during the time it takes 
to complete a development. Once the individual tract project is 
completed, the corporation name goes out of existence. For prae- 
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How four people do accounting for $4 million volume 





Adding machine tape is attached fo al/ invoices covered 


by a single check. 


hee 3 


{ hec b 


tical purposes its account also ceases to exist. 

To initiate a file folder for each tract corpora- 
tion would jam our files. So we devised special! 
methods for filing invoices. 

Our system is simple and inexpensive. Except- 
ing for parent corporations which remain active 
for many years, we do not establish individual 
folders for contractors. Rather, invoices are filed 
in quarterly folders, by invoice dates, each quar- 
terly folder color-coded as in the usual Variadex 
syatem of Remington Rand. 

Let's consider transactions with a fictitious 
tract, incorporated as Barker Tract, Ine., a 
corporate subsidiary of a large development com- 
pany. The builder may have a primary account 
with us, in which case the firm would have a 
permanent folder. But Barker Tract’s life-span 
might not be longer than a year. 

We would not establish a file folder for Barker. 
Inatead, invoices for that operation would be filed 
in a quarterly folder, its Variadex guide hav- 
ing the notation, Jan. through March 31, 1956. 
The guide is orange. The folder falls behind two 
other guides one an orange “Bar” alphabetie 
caption guide, the other the primary “B”"’ basic 
file guide. 

All Barker Tract, Inc., invoices dated during 
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C. Markus, founder of the business, and the author of 
this article, look at record of invoices paid by a single 


(Continued ) 








One of the file drawers with alphabetical and 


quarterly files in whit h rec ords gore stored. 


the quarter are filed in date sequence, latest in- 
voices to the front in the quarterly “Bar’’ folder. 
The folder is monitored by a standard ledger ac- 
count file. This file holds a ledger sheet tor every 
corporate account. The sheet for Barker Tract, 
Inc., for example, details each invoice, the 
amount due, and the date of purchase. 

Barker Tract may pay 10 invoices of varying 
dates, all within the same quarter (as most of 
our accounts take advantage of their 2 percent 
10th-of-the-month discount) and with one check, 
On the ledger sheet we code each invoice cov 
ered by the check. 

For example, the code may be “a.” An adding 
machine tape totals these invoices. All “a” in- 
voices in the folder are segregated, stapled with 
the tape, and filed as a unit under the most recent 
invoice date. Invoices covered by Barker Tract’s 
next check will be coded “‘b.” 

In effect, then, we have eliminated folders for 
short-run accounts. We have also grouped in- 
voices by quarters, and have segregated them by 
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payment date. They are readily available with- 
out a long search, because they are filed in color- 
keyed folders by date. 

If we want to refer to a particular invoice, we 
consult the ledger sheet, note that the invoice was 
paid during the first quarter of 1956. That in- 
voice is coded “a” and the check covering “a” 
invoices reached us on March 31. We go to the 
folder for that quarter. Stapled with other in- 
voices and the adding machine tape are invoices 
paid by the “a” check. Here, neatly segregated 
is the invoice we are seeking. 

Prior to using this system we maintained file 
folders for each account, regardless of its nature. 
Previously, too, we filed by half-year groupings. 
Hunting invoices consumed much time. Now we 
have simplified the entire file. And the color- 
keying prevents filing errors. 

Another problem we had to solve was that of 
space. Our offices have been relocated and en- 
larged over our central Oakland store’s show 
windows. We had been using four and five- 
drawer files. The over-the-show-window location 
necessitated building a 5-ft deep, foot-high ledge 
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along one side of our three adjoining offices. 
Above this ledge is a series of windows. Even a 
fluorescent light illuminated office is improved 
with some natural light. 

The light problem was solved by installed 10 
units of three-tier file drawers only 31 in, high. 
These files do not block off natural light. 

In these files we keep three years’ records. The 
files include all accounts receivable correspon- 
dence, cash tickets, and accounts payable. In- 
cluded are some 25,000 corporate accounts with 
about 2500 prime contractors. 

For most invoices we use onion skin paper, 
further increasing the large capacity of the files. 
Onion skin invoices allow us to file about 40,000 
sheets in six drawers, representing about one 
year's invoices. 

To complete the picture, there's our four- 
drawer insulated Safe-File, for us a veritable 
bank. It guards, among other valuables, all cur- 
rent, unpaid accounts receivable. On several! 
occasions we have been victims of robberies, but 
the Safe-File has safeguarded these valuable 
records. ® End 
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Mobile Display for Cleaning Items 


y, 4 
we — 


———— 
© a 


~ 


" & “Sle 


ft ’ 





Montague-Graham Hardware at Southgate, Calit.. solved the problem of 
displaying galvanized ware by building this three-tier unit on casters. The 
unit is used if different parts of the housewores department with resultant 


taster turnover on the mops, brooms, galvanized items and enamelware shown 





Customer Questions Are 
Key To More Paint Sales 


(Continued from page 30) 


quart of paint will cover. There- 
fore, Mr. Zochert asks for room 
dimensions if both walls and wood- 
work are to be done and figures it 
out for the customer. 

The customer then buys enough 
paint to do the job, and doesn’t 
run out of paint before finishing 
the job, or have too much paint 
left over, 

The next big step in selling 
paint Mr. Zochert finds, is inform- 
ing the customer about application. 

First, there is preparing the 
surface, A question will often get 
the prospect to reveal the state of 
the surface. Mr. Zochert can then 
tell him how to prepare the surface 
properly. 

The second is the thinning, or 
the proper flow of the paint, for 
easy and good application. This 
brings the prospect to the point 
where he will consider buying 
thinner, also a brush. 

“If I take a customer through 
these three steps,” says Mr 
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Zochert, “I find that I wind up with 
two or three sales, including the 
accessory items, and I have pre- 
pared the customer to do the job 
right. This brings him back to buy 
paint for another job before too 
long.” ® end 


How To Build Giftwares 
Sales With Basic Lines 


(Continued from page 26 


Foreign novelty items are usual 
ly ordered but once. In a small 
town, he says, you must be able 
to piease the same customers. 
Since you cannot change custom- 
ers you must change your mer- 
chandise. 

Employees giftwrap all items 
from the giftwares section. Gift- 
wrap paper and ribbon are used 
The price level of the average 
gift item is not high enough for 
the use of fancy gift wrap mate- 
riale. On a busy Saturday in par- 
ticular, they just do not have the 
time. 

A roll of gift-wrap paper is kept 
under the wrapping counter to- 
gether with several spools of 
ribbon. ® End 


Simplified Control Plan 
Solves Stock Problems 


(Continued from page 28) 


those which move very quickly 
and for which there is need for a 
stock larger than displayable num- 
bers. 

The La Delfas check stock every 
day. At the end of the day they 
walk through the store and note 
which items are low in quantity. 
When stock gets down to two or 
three items, they reorder. 

The reordering is done from 
one of the seven wholesalers with 
which the firm does business. 

One thing which aids the visual! 
control system at Eastway is the 
store’s system of carrying as many 
packaged or pre-packaged goods 
as possible. Even such items as 
nails or screws are pre-packed. 

Mr. La Delfa finds the packag- 
ing and pre-pricing system, which 
is needed for the store’s self-ser- 
vice operation, is also an aid to 
the visual stock contro| system. It 
leaves no doubt as to how many 
units of an item are in stock. This 
in turn, simplifies ordering. ® End 


Display Builds Impulse 


Sales of Grinders, Vises 





One way fo stimulate impulse sales 
of n ear grinders, rood choppers ond 
small vises is 10 Cdispiay them set up 
use. fF. M. Jaeger Hard 


" , 
re Wy Or 


wore CL. Dubuque lowa, uses this 
lisplay unit for that purpose. Unit 

fs of tour enclosed shelves on 
which grinders choppers and vises 


ounted Top shelf can be used 
’ display other items 
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HA Management Idea File 
Subject: Color Keying Stock 


Use Color to Spot Slow Movers 








Are you interested in a 
price marking system that 
will help you spot and control 
slow sellers, with little or no 
investment of time or money? 

There is a simple, tested 
way that will give you better 
control over old stocks, and 
cut out guesswork in income 
tax reports. 

You need only one addi- 
tion to your present physical 
marking equipment to do all 
of this, no matter what your 
method of marking is. 

The change is color. 

When you use a different 
color for price marking for 
every period of six months, 
you set up a visual control 
which shortcuts bookkeeping 
expense. At any time you 
can sight-check your inven- 
tory for old age cats and 
dogs. Every different price- 
marking color tells you the 
age of the item. 


Here is how color keying 
works: Select colors to be 
changed every six months. 
Each different color denotes 
a separate six months’ age 
bracket. You might use red 
to mark all goods received in 
the first half of 1957. Maybe 
blue would be your second- 
half color. 

You would use green for 
the first six months of 1958, 
and orange for the rest of 
that year. Only eight colors 
would carry you for four 
years, then you start the 
cycle all over. 

At inventory time you will 
know exactly how many dol- 
lars you have tied up in old 
stocks. You will know where 
you need to run markdowns. 
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ED cane Convention Calendar 
ci 1956 1957 


DISPLAY STAND 
REALLY SELLS 7 conventions shows conferences 


BUILDS SALES 


renal® 


110) 4b6- 40) ae elt Convention Check List 




















For complete details about the convention listed by dates below use 
the alphabetical listings following this quick check list 


























1967 b Connecticut Retail Hardware 
As 
January 6- 7 ‘aes Waterhouse Co. Merchan- 
: 8 illinois Retail Hardware Assn. dise Show, Portiand, Me 
Massachusetts Hardware Distrib 10-11 Rice & Miller Co. Merchandise 
utors inc., Convention Cam Show. Bangor, Me 
hridge, Mass. 10-12 Alabama Reiail Hardware Assn. 
1-9 Western Retail Implement & 10-12 Tri-State Hardware & Implem-nt 
Hardware Assn. Asser . 
13 Massachusetts Hardware Distrib- 10.12 Virainia Retail Hardware Assf 
utors Inc., Spring % Summer 10-13 Cal fornia Retail Hardware Assn 
Show Cambridge Mass. 11-13 Ace Hardware Corp Annual 
13-15 Hibbard Spencer Bartlett % Co.. Convention & Exhibit Chicago 
Merchandise Show & Convention 11-13 Ohio Hardware Assn 
Evanston, Il! ? 11-13 Our Own Hardware Co. Annual 
14-16 Jonney, Semple, Hill & Co. Re Stockholders’ Meeting & Mer 
tailers’ Conference & Spring Mar chandise Show, Minneapolis 
bet Minneapolis 17.14 Nebroska Reta’! Hardwore Assn. 
15-16 North Dakota Retail Hardware 13-14 Emery-Waterhouse Co. Merchan 
Assn. dise Show, Manchester, N. 
17.24 National Housewores Exhibit. 17-18 Art ener Retail Hardware Assn 
Chicago 17.19 Nati nal Garden Supply Dealer 
20-22 Intermountain Assn of Hoardwore Show, New Ye ork 
& Implement Deolers 17.19 Northern Wholesale Hardware 
22.24 Minnesota Retail Hardware Assn C Convention & Merchandise 
Yes sir... this new, attractive point-of- 22.24 Mountain States Hardware & Im Show. Portland. Ore 
purchase display is really helping to build plement Assn 17.19 West Virginio Hardware Assn 
sales for the new “Red” Russell line of 27.29 Pacific Northwest Hardware & 19.21 rdware A $n. of the Carolinas 
putty knives and scrapers. The display : Implement een, 19.21 Kentucky Mee + me ioe eae 
is included free with the R-100 assortment stay rennemee Reten Margwere Aeon ee ee oe ees aad 
27.30 Texas Hardware & Implement 19.21 Pacific Southwest Hardware Assn 
. takes only one foot of counter space. Aeon 19.27 New England Housewores Show 
27.30 W. Bingham Co. Spring Mer- Rostor 
LOOK AT THESE REVOLUTIONARY chandise % Sporting Goods 20-22 New England Wh irdware Dealers 
WEVER-SEEN-BEFORE “RED” RUSSELL FEATURES Show, Cleveland, Ohio Assn 
77.30 Gift Show Washington > € 94.25 Mississippi Retai! Hardware Assn 
° Cushioned-plastic handle tip 28.29 mss on Hordwore Supply Co. 74.28 se = oe yi! + mag Assn 
« “In the groove” thumb guide wa nag Ba a Stockholders 24.-Mar sift Show, New Yo 
e Tough plastic handles, tough tool 20 06 tas Weeden te tien... cope 
steel blade disina S« hool & Sales Show, Mad 3- 5 Cotter 6 C Merchandise . ar 
, , & Stockholders’ Meeting, Chi 
e Hollow rivet for easy hanging ison, Wis | caao 
e Popular sizes and shapes 79.31 Indiana Retai Hardware Assn 4. @ Gih Ghew Sesten 
29.31 Pennsylvania & Atlantic Sea ‘ a 
. Priced to sell! haard Hardware Asen 4.15 American Te / Fair. New York 
sts 17.19 Florida & Georgia Retail Hard 
wore Assns 
HERE'S THE DEAL! February 17.90 Gift Show. Philadelphio 
48 pieces in one foot of counter space 3. § North Coast Retail Hardware 19.21 South Dokota Retail Hardwore 
NO. R-100 ASSORTMENT Assn Assn 
Including displey 3. 6 Oklahoma Hardware & Imple 31-April | Louisiana Retail Hardware 
30 Putty Knives ment Assn Assn 
18 Scrapers 3}. 7 sotones Sporting Goods Assn April 
vonvention 7 c therr doar ar Con ntion 
Votat Retett $44.10 3.14 Gilt Show. Chicago Ae Palen Ben, : cg ‘5 aoaes 
Dealer Cost 26.46 & New York State Retail! Hardware 
Dealer Profit 17.64 Assn June 
5. 7 Wisconsin Retail Hardwore Assn 18.20 Industria! Supply Convention 
Order NOW from your wholesaler 5. 8 lowa Retail! Hardwore Assn San Francisco 
National Events 
curLarvy YW COMPANY Industrial Supply Convention, June Mark Hopkins Hotel headquarters 
18-20, 1957, at San Francisco, Caiif. for American Supply & Machinery 
Southbridge, Massachusetts Attendance restricted to members. Mfrs. Assn.; Fairmont Hotel Head- 
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On The Distributor’s Team 


Warren Tool Corporation offers distributors 
5 ways to lower overhead —raise profits. 





NEW DECIMAL PACKED CARTON 


Designed for saving warehouse or shelf 
stocking space. Stacks as high as you want 

. there’s no danger of crushing be- 
cause tools inside support the extra weight. 
Quicker inventory ... each Flanders Blue 
carton’s contents plainly marked. 





FAST SHIPPING 


Operation procedures from receipt of order 
to shipment are based on a 3 day schedule. 





PRODUCT AND PRICE 


The complete Warren-Teed line has been 
designed and tested to stand up under 
toughest conditions .. . to make Warren- 
Teed tools better products with more features 
to sell at a competitive price. 





INQUIRY HANDLING 


All inquiries received at the Warren Tool 
plant are processed within 24 hours and 
sent to the distributor nearest the prospect. 
You get the inquiry while the prospect is 
still interested. 





EASY-TO-USE CATALOG 


An attractive, colorful presentation of all 
the tools in the Warren-Teed line, complete 
with prices, sizes, weights, etc. “Easy 
reference” design saves you time. Got 
yours? If not, let us know. 








° WARREN TOOL CORPORATION 
W A R R E N mi E E D Manufacterers of Warren Teed and Dewil railway track tools 
trade mark Gameral Offices Warren, Okie 


Papert L.sisiow « « « 40 Church St., New Yort 7, N. Y, 
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Convention Calendar 


Se TE Hardware ‘eae 


quarters for National Southern 











Distributors’ Assn. and Southern 
Industrial Distributors’ Assn. Spon- 
sored by ASMMA, W. B. Thomas, 
Hunter-Thomas Associates, 2130 
Keith Bidg., Cleveland 15, Ohio, 
| business manager; NIDA, 1900 Arch 
St., Philadelphia 3, Pa., Robert C 
Ferniey, executive secretary; SIDA, 
| 712 Volunteer Bidg., Atlanta, Ga., 
: KE. L. Pugh, secretary-treasurer. 


National Garden Supply Dealer Show, 
Feb. 17-19, at Coliseum: hotel head 
quarters, Concourse Plaza Hotel, 
New York, N. Y. Sponsored by 
Garden Supply Merchandiser Maga 
zine, Baltimore, Md. 


National Housewares Exhibit, Jan. 17 
24, at Navy Pier and Drill Hall, 
Chicago, Sponsored by the National 
Housewares Mfrs. Assn., 1140 Me 
chandise Mart, Chicago 54; Dolph 
Zapfel, executive secretary. 


National Sporting Goods Assn. Con- 
vention and Show, Feb. 3-7, at Hotel 
Morrison, Chicago. Sponsored by the 
National Sporting Goods Assn., 716 


hi hi * 2 Rush St., Chicago 11, Il. 
This new hinge pin ts Oe oa 
| ‘Toy Fair, The American, Murch 6-15. 
* 
guaranteed not to rise! 











Temporary exhibits at Hotels New 

Yorker and Sheraton-McAlpin; per- 

| manent exhibits at 200 Fifth Ave. 

| and 1107 Broadway. Horatio D 

| Clark, Toy Mfrs. of the U. S. A.., 

Inc., 200 Fifth Ave., New York 10, 

You just tap this new hinge pin in. It positively will not rise | N.Y. 
above the hinge. To be removed, it must be tapped out 


But while the pin stays in place vertically, it’s free to re- 








Regional Events 


volve around, distributing wear evenly and adding years to | Aco Haréware Corp., Chicago, 25rd 
the efficiency of the hinge. Annual Convention and Exhibit, 
y b | Feb. 11-13, at Conrad Hilton Hotel, 





Chicago. Arthur Krausman, con- 
vention manager. 


American Hardware Supply Co., 
Pittsburgh, Annual Merchandise 
Fair and Stockholders’ Meeting, 
Jan. 28-29, at company office and 
warehouse, 41 Terminal Way, Pitts- 
burgh 19, Pa 














| W. Bingham Co., Cleveland, Spring 
| Merchandise & Sporting Goods 
| Show, Jan. 27-30, at company 

warehouse, 1278-98 W. Ninth St., 


See how shoulder seats Pin must be tapped out! 
firmly in groovel 


The new hinge pin is made for all Stanley's 241 hinges, Cleveland, Ohio 
round and square cornered —- no change in prices. It’s 
another “first” on the Standard of the World. Cotter & Co., Chicago, Annual Mer- 


chandise Show and Stockholders’ 


Ta LT Ph , Meeting, March 3-5, at company 
Remember . .. ET} ET} ED} Three Hinges to a Door eting oF “> pan} 


warehouse, fllinois and 
Sheraton Hotel, Chicago. 


Get full details for your building Emery-Waterhouse Co., Merchandise 


customers today. Write Stanley T Shows, Feb. 6-7 at new warehouse 
Herdware. Division of The Stanley on fa’ Ni i t Y in Portland, Me.. and Feb. 13-14 at 
Works, 38D Lake St, New Britain, 1111 Candia Rd., Manchester, N. H 
Connecticut. 








| Gift Shows: Washington, Hotel Wil- 
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WE MAKE THE VARIETY 
...YOU SAVE THE TIME 


You can save time in meeting the varied needs of your fasteners customers, you 
can give them exactly what they want when they want it, by stocking the Bethle- 
hem line of headed-and-threaded products. Bethlehem fasteners come in an almost 
endless variety, numbering hundreds upon hundreds of individual items. Bethlehem 
fasteners are well made. They have well-formed heads, straight shanks, and smooth- 
fitting threads. ‘They’re just what your customers need for a good holding job. 


gETHLEHEYy 


Bethlehem Bolts Are Good Bolts To 
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I’m Sending Customers” 
to your store to buy 
WERNER. \adders 


Be ready for them! Your customers will 
be asking for Weanen ALUMINUM 
Lapoens. Because they know Werner 
ALumiInuM Lappens put them within safe, 
easy reach at any height. And Werner 
Lappens are priced within reach of the 
average homeowner. 


TRIPLE YOUR LADDER PROFIT —with 
Wenanen—the fastest selling Lappen in the 
aluminum field. 


GET YOUR SHARE OF SALES —from the 
potential market of 11,000,000* consum. 
ers reached by every Wenner ad in Goon 
HOUSEKEEPING. 


So stock up now and be prepared for your 
customers—order from your distributor 
today or write direct for catalog. 


Available in 2’, 4, 5’ or 6" sizes. 


NATIONALLY ADVERTISED 





RK. D. WERNER CO., INC, 


295 Fifth Ave., Dept. L-59, N.Y. 16, N.Y. 


Alumiladders, Chromtrim, Sink Frames, Alamidryers 


UW E RIVE Res: 
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lard, Jan. 27-30; Chicago, LaSalle 
Hotel and Palmer House, Feb. 3-14; 
New York, Hotel New Yorker and 
New York Trade Show Building, 


Feb. 24-March 1: Boston, Hotel 
Statler, March 4-8; Philadelphia, 
Hotel Benjamin Franklin, March 
17-20. George F. Little Manage- 


ment, 220 Fifth Ave., New York 
1, except Chicago Show, which is 
conducted by Eastern Mfrs. & Im- 
porters Exhibit, Inc., George F. Lit- 
tle, managing director. 


Hibbard, Spencer, Bartlett & Co., 2201 
W. Howard St., Evanston, Ill., 4th 
Annual Merchandise Show & Con- 
vention, Jan. 13-15, at company 
warehouse. 


Hill & Co., 22-26 
Second St. South, Minneapolis 1, 
4th Annual Retailers’ Conference 
and Spring Market, Jan. 14-16. 
Meetings at Hotel Leamington, ex- 
hibits at North Star Bldg. 


Janney, Semple, 


Massachusetts Hardware Distributors, 
Inc., dealer-owned wholesaler, 11 
Miller St., Somerville, Mass., an- 
nual convention Jan. 7; annual 
Spring and Summer Show, Jan. 13. 
All sessions at Hotel Continental, 
Cambridge, Mass. 


New England Housewares Show, I eb. 
19-22, at the Parker House, Boston, 
Mass. Hugh R. Rooney, show com- 


mittee chairman, Parker House, 
toston 7, Mass. 
Northern Wholesale Hardware Co., 


dealer-owned wholesaler, 805 N.W. 
Glisan St., Portland, Ore., annual 
Convention and Merchandise Show, 
Feb. 17-19, in Portland. 


Our Own Hardware Co., Minneapolis, 
Annual Stockholders’ Meeting and 
Merchandise Show, Feb. 11-13, at 
company offices and warehouse, 618 
N. Third St., Minneapolis. 


Rice & Miller Co., 78 Rice St., Bangor, 
Me., Merchandise Show, Feb. 10-11, 
at company warehouse. 


Southern Hardware Convention of the 
Southern Wholesale Hardware Assn. 
and the American Hardware Mfrs. 
Assan., April 7-11, Palm Beach, Fia. 
SWHA managing director, T. W. 
McAllister, 814 Metcalf Bldg., Or- 
lando, Fla.; AHMA secretary, Ar- 
thur L. Faubel, 342 Madison Ave., 
New York 17. 


Wisco Hardware Co., dealer - owned 
Wholesaler of Madison, Wis., annual 
merchandising school and Sales 
Show, Jan. 28-29, at company head- 
quarters, 15 S. Brearly, Madison. 


State Events 


Alabama Ketail Hardware Assn. Con- 
vention, Feb. 10-12, 1957. Sessions 
and cxhibit at State Coliseum, hotel 
headquarters Whitley & Jefferson 
Davis Hotels, Montgomery, Charles 
Giles, 409 N. 23rd St., Birming- 
ham 3. 


Arkansas Retail Hardware Assn. Con- 


vention, Feb. 17-18, 1957. Sessions 
and exhibit at Robinson Audito- 
rium, hotel headquarters Marion 


Hotel, Little Rock. J. Wayne Tis- 
dale, 90% Rector Bidg., Little Rock. 


California Retail Hardware Assn. 
Convention, Feb. 10-13, 1937. Ses- 
sions, exhibit and hotel headquar- 
ters at Fairmont Hotel, San Fran- 
cisco. Kreuger B. Jacobsen, 122 
Ninth St., San Francisco 3. 


{‘onnecticut Hardware Assn. Conven- 
tion, Feb. 6, 1957. Sessions and 
hotel headquarters at Statler Hotel, 
Hartford. Ned Russell, Harris 
Hardware, Southport. 


Florida & Georgia Retail Hardware 
Assns. Joint Convention, March 17- 
19, 1957. Hotel headquarters at 
George Washington Hotel, Jackson- 
ville, Fla. W. W. Howell, P. O. 
Drawer 1000, 1640 Plant Ave., 
Waycross, Ga. 


Illinois Retail Hardware Assn. Coa- 
vention & Trade Show, Jan. 6-8, 
1957. Sessions and hotel headquar- 
ters at Pere Marquette Hotel, ex- 
hibit at Armory, Peoria. William 
lr’. Ewert, 1194 Merchandise Mart, 
Chicago 54. 


Indiana Ketail Hardware Assn. Con- 
vention, Jan. 29-31, 1957. Sessions 
and exhibit at Morat Temple; hotel 
headquarters Sheraton-Lincoln Ho- 
tel, Indianapolis. W. J. Sheely, 964 
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In every field theres a teader... 
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the sash cord and 
clothes line your customers 
x deserve because they offer 
more quality, longer life... 


all at no extra cost! 
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...now bagged and tagged for _< 
new point-of-sale impact! § 


SAMSON CORDAGE WORKS ... BOSTON 10, MASS. 





iadacaiiimeenaiiiaanill 
Samson offers many other cords for better vse everywhere 
Also Mylen Cord, 
Mason's Line, Awning Line, 
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N. Pennsylvania St., Indianapolis 4. 
4 /| \ ’ 
Intermountain Assn. of Hardware & 
Implement Dealers Convention, Jan. 
20-22, 1957. Sessions and hotel 


headquarters at Hotel Utah, Salt 


Lake City, Utah. Leon L. Weeks, 
308 Continental Bank Blidg., Boise, 
Uf () wi Idaho. 


lowa Ketail Hardware Asen. Conven- 
tion and lowa Hardware & Appli- 


a ;, » an 
| ance Buyers Show, Feb. 5-8, 1957. 

Sessions and exhibit at New Vet- 

erans Memorial Auditorium; hotel 


headquarters Hote! Savery, Des 
Moines. Philip ht. Jacobson, 520 Ww. 


25th St., Des Moines 12. 
eC ()- - Minnesota Ketail Hardware Asean. 
(Convention, 22-24, | Ses- 


Jan. 1957. 
sions and hotel headquarters at 
Curtis Hotel, exhibit at Minne 


apolis, Auditorium, Minneapolis. C. 
J. Christopher, 3033 Excelsior 
Bivd., Minneapolis 4 


Mountain States Hardware & Imple- 
ment Assn. Convention, Jan, 22-24, 


Boom | 1957. Sessions and hotel headquat 
ters at Cosmopolitan Hotel, Denver, 
ba Colo. Francis W teich, P. O. Box 
73, Boulder, Colo 
KESTER New York State Retail Hardware 
Assn. Convention, Feb. 4-6, 1957. 
Sessions and hotel headquarters at 
Hotel Statler: exhibit at Memoria! 
Auditorium, Buffalo Nicholas H 
Kiley, Hills Bldg., Syracuse 2. 
North Coast Retail Hardware Assn. 
Convention, Feb. 3-5, 1957. Hotel 
headquarters New Washington Ho- 
The Fine Com lete Solder Line tel, sessions and exhibit at Senator 
p Auditorium, Seattle, Wash. Martin 


W. Danko, Route 12, Box 109, Fife 
Sq., Tacoma, Wash. 


Nebraska Retail Hardware Assn. Con- 
vention, Feb. 12 14, 1957. Sessions 
and exhibit at Omaha City Audi 
torium; hotel headquarters, Fon- 
tenelle Hotel, Omaha. C. A. McCoy, 
325 Insurance Bidg., Lincoln &. 








SOLDER IS A SALES “NATURAL” FOR THE 
DO-IT-YOURSELF MARKET especially if 


you have the complete profit-maker North Dakota Retail Hardware Assn. 
Kester Solder line in stock. Kester | Cony nner Jan “i , a : ses- 

sions, exhibit and ote meaqacquar- 
helps ia: sell with the handy 16-page ters at Graver Hotel, Fargo. Miss 
“Soldering Simplified manual... EF. J. MeGrann, 54% =Broadway, 
free to your customers. Write Fargo. 


Kester today for a supply of 


ake tenet tive literat Ohio Hardware Assn. Convention, 
otal rede tettaiiat Feb. 11-13, 1957. Sessions and ho- 


te] headquarters at Hotel Cleveland, 


KESTER SOLDER COMPANY | exhibit at Cleveland Public Audi- 


4207 Wrightwood Avenes torium, Cleveland. John B. Conk- 
Chicage 39, Illinois lin, 1540 W. Fifth Ave., Columbus 
Newark 5, New Jersey 12. 


Brantford, Canada 


Oklahoma Hardware & Implement 
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VISIT J&L 


AT THE 


HOUSEWARES SHOW 
AT 
NAVY PIER, CHICAGO 


Booths 497 and 499 











ih 


WARE gives you faster turnover 
..and increased profits, too 


Your stocks turn over mighty fast when customers 
know you handle J&L Galvanized Ware. Profits will 3 | : Raab 
be healthier if you feature a complete line with an i ~~" =< y. (a 
accepted name like J&L—known by reputation for | eee x. 
highest quality and dependable service. = & + 
J&L Galvanized Ware is priced for today’s big | | ea 
volume market—handling it yields higher profits to ae 
the hardware dealer. | fr TH 
Call your hardware jobber for information on the 
complete line of J&L Galvanized Ware. If you need 
additional help, write direct to our Container Division. 
Send for our new catalog. 


Jones & Laughlin Be: 
Pn WARE 


STEEL CORPORATION 


Container Division 


406 Lexington Avenue * New York 17, N.Y. 
Galvanized Ware Pients: Teleds, Obie and Atiants, Georgie 


idadatit 


TT 
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IN INDUSTRY... 


The simplicity, accuracy 
and gripping power of this 
Jacobs Rubber-flex collet 
lathe chuck earned one of 
the most coveted of engi- 
neering awards. 


ON A 
+ PORTABLE 


DRILL 


The Rubber-flex collet is also available in the Jacobs Hex-Key 
chuck supplied by leading manufacturers on portable electric 
drills. When you see this chuck on a drill you can be sure top 
dollar value has been built into the tool. 

The Jacobs Hex-Key chuck looks different because it is differ- 
ent. A quarter turn of a standard Allen key produces tremendous 
holding power. It actually produces a gripping leverage ratio of 
1000 to 1! Another quarter tu: easily releases the twist drill. 

You know a drill can be no better than 
its chuck and everybody knows that if it’s 
a Jacobs, it holds. When you buy electric 
drills for your trade insist that they be 
equipped with Jacobs Chucks — your cus- 





tomers will, The Jacobs Manufacturing 
Company, West Hartford 10, Conn. 
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Assn. Convention, Feb. 3-6, 1957. 
Sessions and exhibit at State Fair 
Grounds; hotel headquarters Skir- 
vin Hotel, Oklahoma City. Aaron 
Gritzmaker, 512 Midwest Bidg., 
Oklahoma City. 


Pacific Northwest Hardware & Im- 
plement Assn. Convention, Jan. 27- 
29, 1957. Hotel headquarters and 
sessions at Davenport Hotel, Spo- 
kane, Wash. J. Malcolm Smith, 210 


Empire State Blidg., Spokane 1, 
Wash. 
Pennsylvania & Atlantic Seaboard 


Hardware Assn. Convention, Jan. 
29-31, 1957. Sessions and exhibit ut 
Convention Hall; hotel headquar- 
ters Penn Sherwood Hotel, Phila- 
delphia. L. W. Jenness, 707-710, 
1616 Walnut St., Philadelphia 3. 


Tennessee Retail Hardware Asean. 
Convention, Jan. 27-29, 1957. Ses- 
sions, exhibit and hotel headquar- 
ters at Hotel Chisca, Memphis. 
Morris Jones, P. O. Box 784, Nash- 
ville. 


Texas Hardware & Implement Assn. 
Convention, Jan. 27-30, 1957. Ses- 
sions, exhibit and hotel headquar- 
ters at Shamrock Hilton, Houston. 
R. M. Souder, 1108 Gibraltar Life 
Bldg., Dallas 2. 


Tri-State Hardware & Implement 
Assn. Convention, Feb. 10-12, 1957. 
Sessions, exhibit and hotel head- 
quarters at Herring Hotel, Ama- 
rillo, Texas. R. B. Allen, executive 
secretary, 1408 4th Ave., Canyon, 
Texas. 


Virginia Retail Hardware Assn. Con- 
vention, Feb. 10-12, 1957. Sessions, 
exhibit and hotel headquarters at 
Hotel Roanoke, Roanoke. G. T. 
Omohundro, Jr., Scottsville. 


Western Retail Implement & Hard- 
ware Assn. Convention, Jan. 7-9, 
1957. Sessions and exhibit at Audi- 
torium; hotel headquarters Hotel 
President, Kansas City, Mo. J. 
Keith Melvin, 638-40 W. 39th St., 
Kansas City 11, Mo. 


West Virginia Hardware Assn. Con- 
vention, Feb. 17-19, 1957. Sessions 
exhibit and hotel headquarters at 
Daniel Boone Hotel, Charleston. 
James C. Fielding, 1628 McClung 
St., Charleston 1. 


Wisconsin Retail Hardware Assen. 
Convention, Feb. 5-7, 1957. Ses- 
sions and exhibit at Milwaukee 


Auditorium-Arena, hotel headquar- 
ters——Schroeder Hotel, Milwaukee. 
H. A. Lewis, Stevens Point. 
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Here’s your free TOOL-UP TIME kit for 1957 


ed 2 a ee 
ts tool-up time’ 
soon“ TRUE TEMPER. 
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Tht TEMPER 


Look! It’s a new dealer-designed window trim kit 


Tulip blooms signal the beginning of TOU!,-UP 
Time, largest company-sponsored garden tool pro- 
motion in the industry. Dealers from all parts of 
the country who have taken advantage of this 
True Temper promotion for the past four years 


report sales increases up to 76%. 

Your TOOL-UP Time package this year is 
primarily a window trim kit designed according 
to suggestions of thousands of dealers. It’s a four- 
color beauty, which when opened to its full 7-foot 
width makes a perfect traffic-stopping display for 
all your True Temper garden tools in stock. It 
can also be used effectively in a store corner — right 
on the floor. Or, the fences can be shortened to 4 
feet to make a counter display for smaller tools. 

And there are shelf-edge banners, eye-catching 
pennants, ““Tool Facts’ booklet, product infor- 
mation cards, newspaper ad mats... all designed 
to help you sell more, profit more. 

TOOL-UP Time is backed by a tremendous 


advertising program to your customers through 
the pages of the foremost house and garden mag- 
azines. Over 18-million garden-minded homeowners 
will be covered. 

Best of all, the kit is FREE to you. Order yours 
now. Write direct or contact your wholesaler sales- 
man. ‘Take advantage of this tremendous promo- 
tion to boost your garden tool sales. True Temper 
Corporation, 1623 Euclid Ave., Cleveland 15, Ohio. 


ORDER A COMPLETE 
TOOL DEPARTMENT 


Ask your True Temper whole- 
saler saleaman to tell you about 
the profit-making M72, C72 
or S72 unite which give you 
your choice of a display stand, 
clock or sign—FREE. With 
your order of any one of these, 
you automatically receive your 


TOOL-UP Time kit FREE. 








ano 


T00t-UI 










IRUE TEMPER You can look 10 (BA) tor leaders 
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CHAIN PROOUCTS.include all types of welded and weldiess chain, plus farm FASTENERS—over 20,000 types and sizes of standard bolts and nuts are sup- 
and animal chain assemblies. Complete line is attractively packaged. Easy- plied in eye-catching, tough, non-smudging pockages that make attractive 
to-read labels provide quick identification. self-selling displays. 


REPUBLIC 


RR) Wolds Wideat Range of, Standard Steels 
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Take a good look at that blue seal on the left-hand 
page. 
It’s the official label of the National Sanitation 
Foundation, Ann Arbor, Michigan, and certifies 
Fr Fe a J is, ii Cc that any plastic pipe thus marked is wnconditionally 
approved for handling drinking water and other 
potable liquids. 


be gE | 3 Ss YO Uj S E 7 i Here, at last, is oficial recognition of plastic pipe 
quality by a group that spent 2% years studying 
the effects of various plastic materials on drinking 


water. Countless tests proved conclusively that only 
plastic pipe made from virgin raw materials was 
completely safe for handling potable liquids. 

We, at Republic, welcome the rigid standards set 
forth by the Foundation, and are proud to display 
the blue seal on our FE (flexible polyethylene) Plas- 
tic Pipe. And remember, this seal not only assures 


protection to your Customers, it’s a powerful sales 
aid you can merchandise to the hilt. 








In addition to a strong national advertising cam- 
paign designed to pre-sell your prospects, Repub- 
lic offers you a complete line of selling tools— 
including illustrated booklets, stuffers, counter 
display cards, newspaper mats and other materials. 

For more information on plastic pipe or any of the 
other Republic hardware products illustrated on 


these pages, contact your Republic Distributor. Or 
mail the coupon. 





5 me es eee nm ne MAK.ERS 





‘ 
REPUBLIC ENDURO® STAINLESS STEEL — is used STEEL PIPE—for plumbing, heoting, air conditioning WIRE NAILS AND STAPLES a complete line for 
by leading housewares manufacturers for utensils and all other home and buildirg uses. This high every farm and home use. Also ideally wited to 


that will stay new looking a lifetime ...will never quality pipe is available in a full line, in sizes and accepted by the building trades. Made from 
chip, crack or flake ... will resist rust and corrosion. you wont. Call your Republic Pipe Distributor. steel wire specially produced for nail manufacture. 


rena een em ee NS EES NN meee —> «eee wwe oom wm ee 7 
| REPUBLIC STEEL CORPORATION 
| Dept. C-1185-A : 
} 3154 East 45th Street 
| Cleveland 27, Ohio 
} Please send more information on: 
| [)} Flexible Plastic Pipe C) Wire Nails and Staples 
| [) Chain Products ) Fasteners (} Steel Pipe 
| 

VTUb Stee Poducad | Name litle | 
| Company | 
| 
| Address | 
| | 
City Jone State 
L al 
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® For more information on these products and services 
use free post card on page 51. 


(Continued from page 13) 


Vinyl insert threshold 


Constant pressure against the 
bottom of doors by this vinyl insert 
threshold seals out rain and wind. 
Even warped or sagging doors are 
sealed by the flexible vinyl insert. 











The screws are concealed under the 
vinyl strip. Youngstown Mfzg., Ine. 


For more data circle No. 10 on postcard, p. 61 


Power tested C clamp twins 
These two C clamps are identical! 
except for the handle. One is a pin 
type and the other a wing handle. 
The No, 44 Superclamp twins 
have been redesigned for greater 


SSCRPUREE EE SERSREDER ERPs 





strength and made deeper in some 
sizes. Cincinnati Tool Co. 
For more deta circle Ne. 11 on posteard, p. 51 


One door steel sow feeder 


This feeder is for use in the far- 
rowing house or pens where one or 





two hogs are kept. Unit handles all 
types of feed and has an easily ad- 
justable feed flow regulator. H. D. 
Hudson Mfg. Co. 


For more data circle No. 12 on posteard, p. 51 


Deep cutting hole saw 


Here is a hole saw that will cut 
2% in. diameter holes to depths of 





9 in. The tool features a flange lock 


design for fast change of saws. 


These extensible saws are sold in 
sets of 1, 24%, and 5-9 in. depths. 
All can be used with a ™ in. 
electric drill. Midget Louver Co. 


For more data circle No. 13 on posteard, p. 51 


Narrow bladed garden spade 


This narrow bladed garden spade 
is for work in all types of soil. The 
steel blade has turned steps, and a 
sharpened edge. No. GS12, 54% x 12 





in. blade, and No. GS14, 54% x 14 
in., come with hardened ash handle. 
A 52 page catalog covering its full 
line of garden, lawn and farm tools, 
fully True 


Temper Corp. 


illustrated. is free. 


Por more data circle No. 14 on postcard, p. 51 


Two low cost power mowers 
The 1957 line of Eversharp power 


mowers includes a 21 in. mower 





for $75 and an 18 in. mower at 
$55. Both are rotaries. The 21 in. 
model has a 2% hp Clinton or Lau- 
son engine with recoil starter and 
double discharge. The 18 in. model 
has a 2 hp, 2 cycle Clinton engine 
with rope starter and single dis- 
charge. Midwest Mower Corp. 


For more data circle No. 15 on postcard, p. 51 


Automatic electric griddle 


be customers 
for this automatic electric griddle 


Housewives will 


which can be completely immersed 
in dish water. The griddle is alu- 
minum griddle. It has a tempera- 
ture range of 120 to 420 degrees, 
controlled by a dial thermostat. 
3% in. of 


clearance under the unit. Griddle 


Plastic legs provide 


features a detachable thermostatic 


HARDWARE ACE, DECEMBER 20, 1956 





HARDWARE 
DEALERS BE sscns 


profit ae 


pointers TION, NS 





+ ‘(eeeen! * 


Lahad o 


.? wep ade ON OOTY 
@ Now... the perfect trie of WELLER TOOLS _ 
2 GIVE » RECEIVE w CHRISTMAS 
7 — SANDING - SOLDERING »- - 


owe Wedhe: Uarts 
ide Ned y emn 
we tact 


etmef a! 


Wy ) Fed 


ELECTRIC CORP. + EASTON, PA. 


MECHANIX 
ILLUSTRATED 


6/ W « 5? 44th Stre eT at AV ¥ ork Te - y 





HARDWARE AGE, DECEMBER 20, 1956 











WHAT'S NEW 





control plug. Unit, complete with 
plug, retaila at $24.95, without 
control plug, $17.95. A detachable 
cover sells as option for $3. A. C. 
Gilbert Co. 


Fer more data circle No. 16 on postcard, p. 5! 


Combination power tool unit 


Here is a low cost power unit 
that combines a 10-in. floor mode! 
tilting with a 
jointer. Both are operated from a 
single | hp motor, The saw depth 


arbor saw 5-in. 






~~, 


i 


3 
: 


| 
; 
2 


of cut is 34% in. Dado head capacity 
is 6 in. The jointer cuts to a depth 
of 5/16 in., rabbetting capacity 
5/16 in. Duro Metal Products. 


Per mere data circle No. 17 on posteard, p. 5! 


Adjustable wide angle plier 


Mechanics in many fields will be 
customers for the Gear-Lock wide 





angle plier. The tool provides five 
different adjustments up to 15% in. 
with the jaws parallel throughout 
the whole range of openings. 


50 


Gripso Gear-Lock pliers are fin- 
ished in polished chrome and can 
also be had with red plastic han- 
dies. H. R. Basford Co. 


For more date circle No. 18 on posteard, p. 5! 


Redesigned power mower 


Color styling and advanced de- 
sign will be features of the Jacob- 





sen 18 MB rotary mower for 1957. 
The unit will have a 2 hp Hi-Torque 
engine with recoil starter. Other 
features are a 4-blade suction lift, 


extra large muffier and leaf mulcher 


which comes at no extra cost. Push 
button electric starter kit is avail- 
able. Jacobsen Mfg. Co. 


For more data circle No. 19 on posteard, p. 51 


Restyled postal scale dial 


The dials on this company’s 
postal scale have been redesigned 
for easier reading. An official Postal 
Guide, which explains classes of 
mail and services available, is fur- 
nished with Hanson 
Scale Co. 


For more data circle No. 26 on posteard, p. 51 


each asacale. 


Electric cord attachment cap 
This heavy-duty automatic at- 
tachment cap (illustrated) accepts 





variations in types of No. 18 cord 
The Snapit Kwik-Cap has a simple 
insulation piercing action and is of 
the side angle type. This company 
is also making available a Snapit 
feed-thru switch rated 5 amp-250 
volt and 10 amp-125 volt. Accepts 
No. 16 ayid No. 18 wire. Cable Elec- 
tric Producta, Inc. 


For more data circle No. 21 on posteard, p. 5! 


Single and 2-stage jet pumps 
Tait has added single and 2- 
stage verticle jet pumps to its 
Rapidayton Champion line. Its sin- 
gle stage model has a heavy-duty 
“. hp capacitor motor with capa- 
cities up to 810 gph. The 2-stage 
pumps have ‘4, 
capacitor 


“4, 1 and 1% hp 
with 


motors capacities 





up to 1220 gph. Champions feature 
easy priming and easy installation. 
Tait Mfg. Co. 


For more data circle No. 22 on postcard, p. 5! 


Spring action lawn rakes 


Disston D-24A spring 
lawn rakes (illustrated) are being 


4 


YUU Mh | \ 


action 





featured in its 1957 line of garden 
tools. Rakes have a green lacquered 
head and a 57 in. handle. A colorful 
12-page catalog illustrates the com- 

(Continued on page 54) 
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itt CHECK CARD 


AN EXTRA 
HARDWARE AGE SERVICE 


A successful hardware dealer keeps up to date on 
What's New in merchandise. The Quick Check 
Card on the bottom of this page will help you get 
more information on new products described in this 
issue, quickly and easily. HARDWARE AGE brings 
you more new product descriptions than any other 



























































gclow it magazine. The Quick Check Card service will now 

HY | at 110 : ' , 

tah ) : es ‘ive? “Ny pede? get you all the information you need, quickly. g 
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valid &@ weeks or 


Here is Your Quick Check Card 


What it is... How it works 





@ Each issue brings you dozens of descriptions of new products, new dis- 


plays, etc., in the “What's New’ columns. You get more of these in 
HARDWARE AGE than in any other magazine. 


@ When you want more free information on any of these products, simply 


mark a circle around the same number on the post card as appears 
under the individual item description. 


®@ Drop the post card in the mail box. No postage is needed. You will 


quickly receive, free, complete details on the product from the manufac- 
turer, You may circle as many items as you wish. Separate information 
will be sent you on each item. 


®@ Be sure to give your full name and address on the post card. Print or type 


it clearly. We cannot service post cords with incomplete addresses. 
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A big help for busy deol- 
ers. Use this card for free 
intormation on new prod 


ucts described in this issue. 
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take your pick, gentlemen 


HYDE helps you get more of 
those extra sales and profits 
in your store 










new 


small size 


CARDOSELLS 


counter or wall 
fixtures featuring 
self-serve 
individuclly carded 
fix-up, paint-up tools 


THEY'LL DO A 
SELLING JOB 
ON YOUR 
CUSTOMERS avo 


aw* 


look at these CARDOSELLS self-serve fixtures 








ams 





CARDOSELLS 


CARDOSELLS 


. . . ; k . . k 4 4 

paint scrapers joint knives joint knives putty knives - scrapers 
No. C107 Fixture Assortment No. C108 Fixture Assortment No. C108 BH No. C106 Fixture Assortment 
4g Gor aA mt ‘ Scraper eu , Fisture Assortment a ‘ , 
Soy ders } 4 aor r ; 19 dad ¥ wart ioin? Vy dor f af | j f 2% 1? 7 f 7t of 
i dor C85.) b, de cement tpreoder » dor C7ZE. 4", 16 doz e510 Spreaders /y c275.3 C7t.4 CSE 1 C35 14", 
+2 do! ‘a’ , : biode C2Zé.5 c 27t 6 ionmn? & v@s of dor CBHE 4 Care 5 c BHE c if 5 Bive Diemone and Black 4 Silver 
Be is » EScranere wat spreaders 4 Bre 4 Mommer HMeod ary well Putty Lanrves cod Scrapers 
Fetroa @ le | gore 1/4 sre sT $ 3 76 gaits oe — SALES List $52 270 
» dacs size SALES UL! 4 
2 doi 4' 3 : SALES LIST $49.16 ‘ 

6/ 
SALES LIST $39.75 40% DEALER PROFIT 17.50 40% DEALER PROFIT 19.466 40% DEALER PROFIT 20.48 
40% DEALER PROFIT 15.90 cost 26.26 cost 29.50 cost 31.32 
cost 23.85 
GREEN FIZTURE FREE WITH THIS BLACK AND GOLD FIATURE FREE 6 ¢ 
YELLOW FixTURE FREE WITH SSORTMENT i " : Wiirtt THIS ASSORTMENT PREY PUNCHBOARD PIRTURE PRES WITH 
THIS ASSORTMENT ASSORIMENT—SIZE 18" « 2219 SIZE 18 « 22% THIS ASSORTMENT $i2t 19 « 33 
SiZE 18 22 TOTAL SHIPPING WOT 10'7 LBS TOTAL SHIPPING WOT I! 185 TOTAL SHIPPING WOT. 16 18S 

TOTAL SHIPPING WOT 17 4 8S 





HYDE MANUFACTURING CO. was)’ us. 
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WHAT'S NEW 











® For more information on these products and services 


use free post card on page 51. 


(Continued from page 50) 


plete line of rakes, shears, saws and 
pruners. The company is also now 
rustproofing its hand saws by the 
Disstonizing process. Henry Dis- 
ston Din, 


For more data circle No. 23 on postcard, p. 51 


Special full mortise butt 


The Griffin Builder’s Special full 
mortise butt is now available in 





dull brass, prime coat, zinc, Match- 
alum, dull bronze, bright brass, 
nickel and chrome. No, 540 butt 
comes with square or round cor- 
ners, has a correct size pin, full size 
knuckles and flat button tips. Grif- 
fin Mfg. Co. 


For more data circle No. 24 on postcard, p. 5! 


Restyled fans in 1957 line 


Three restyled fans highlight the 
1957 line of GE fans. Model P-2 





roll around fan (illustrated) is on 
a stand that adjusts from 45 to 
62 in. in height. The lightweight 
model W-6 portable fan features a 
disappearing handle, safety grille 
guards and 3-speed control. All 
purpose fan model A-2 has been 
redesigned in a light-weight 
modern cabinet. General Electric 
Co. 


For more data circle No. 25 on posteard, p. 51 


Plastic fishing tackle box 


Fishing enthusiasts will be cus- 
tomers for this impact - resistant 
plastic tackle box. Plas-Tak is a 
rust and corrosion proof box with 
three corklined 


cantilever 


trays. 





Ample is provided beside 
trays for carrying reels and other 
gear. Box is 15% in. long, 6% in. 
deep and 6% in. wide. Weighs 4 lb. 
The marbelized green box sells for 
$8.95. Plano Molding Co. 


Por more data circle No. 26 on posteard, p. 5! 
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Sprinklers and nozzles lines 
Four nozzles, a nozzle display, a 
sprinkler display and a traveling 
hose reel have been added to this 
line. Nozzle No. 161 has been made 
heavier and longer. The Jet No. 
165, is a solid brass, moderately 
priced quality nozzle. Silver King 
nozzle is solid brass with a polished 
chrome finish. No. 159 Lever Lock 





unit is a lever controlled nozzle. A 
free keg display is available for 
showing 2 dozen No. 145 plastic 
hose nozzles. Three models of Wave 
Sprinklers are shown on a colorful 
display (illustrated) which is part 
of the 7-PAC 
sprinklers. The 
automatic hose reel and sprinkler 


dea;. Includes 7 


Traveler is an 


that moves along by water pres- 
sure and turns itself off. H. B. 
Sherman Mfg. Co. 


For more data circle No. 27 on postcard, p. 5! 


Do-it-yourself barber outfit 


Here is a complete home barber 
outfit. Included are a Wahl single 
cut electric hair clipper, four types 
of attachment combs, a flat top and 
a regular barber comb, shears, a 
plastic neck cape and a how-to-do-it 
booklet. Outfit is available with the 





Multi-Cut hair clipper. Wahl Clip- 
per Corp. 


For more data circle Neo. 28 on pestcard, p. 51 


Custom color wood tones 

Home decorators will be custo- 
mers for these 24 wood tones in 
custom colors. The wood tone base, 
similar to natural stain, is com- 
bined with one or more of 15 tubes 
of colorants. The dealer merchan- 
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means greater profit 
for you... naturally. 


Long range profit begins with a satisfied customer .. . and 
Hill Hickory Forged handles satisfy every customer, whether 
a do-it-yourselfer or a professional craftsman. Here's why. 





The greater natural toughness of Hill Hickory 
handies means (1) greater natural ability to 
spring back to original shape after sudden stress, 
and (2) greater natural ability to soak up the 
shock of impact. 


Add to that Holthouse & Hartup's flame forging 


process —- a process that lends greater strength, 
locks out moisture and harmful weather action, 
odds an eye appealing finish — and you've got 
.@ finest hickory handle money can buy... a 


sure bet to satisfy. 


Tell your customers this simple story. It'll help 
you sell Hill Hickory handles. 
AND REMEMBER: if its Hill Hickory ... handle it! 


Write today for all the facts and the name of 
your nearest jobber. 





TOOL HANDLES 


hMAanufactured by 


HOLTHOUSE & HARTUP, INC. 


WAYNESBORO, TENNESSEE 





a 
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CAARNP 


HAND TOOL 
for Making Safe 
ELECTRICAL CONNECTIONS 


without Solder or Tape 


A sensational new tool that turns any novice into 
an expert for making electrical connections. We are 
giving the Hardware Trade the first chance for retail 
distribution, are advertising the SUPER CHAMP 
nationally, and guaranteeing the sale. If the initial 
small order with counter display is not sold within 
the specified time, tools are returnable. 


CUTS WIRE—STRIPS WIRE—CRIMPS a(rcady 
INSULATED TERMINALS and CONNECTORS— 
SHEARS STOVE BOLTS and MACHINE SCREWS 


Here is the multi-purpose tool that is a complete 
electrical workshop in one tool! Four bi selling 
features plus the Kig Guarantee Deal! Only the 
SUPER CHAMP Tool makes a clean cut through 
insulation and conductor. Strips any wire size 22-10 
and prepares the wire for the best possible crimp. 
Shears threaded bolts and machine screws cleanly, 
no burrs to file, no damaged threads. Four tools in 
one, and with the already INSULATED ‘Terminals 
and Connectors, your customers will have everything 
needed for a perfect connection 


MAIL COUPON for 
Discounts and Deal 


EXCLUSIVELY SOLD BY 


AMERICAN PAMCOR, INC. 


181 Hillcrest Avenue, Heveriown, Pa. 
A Wholly Owned Subsidiary of 
Aircratt-Marme Products. tw 


_w eee eee ee eeeeeeen 








AMERICAN PAMCOR, INC. 
181 Hillcrest Avenwe, Dept. AD 
Havertown, Pa. 

We are interested. tend us dealer discounts and 
details of your GUARANTEE Deal for CHAMP Tool. 


Address. nosis dattinainien 
City = 
ee am te I eR 
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WHAT'S NEW 


bottle and bubble pipe are included. 
Retails for $7.95. Sun Rubhew ('o. 


For more data circle No. 31 on posteard, p. 5! 








such as the popular 


VLCHEK 


PANEL BAR 
WRENCH SET 





Economy pushbutton fan 


This pushbutton controlled elec- 
trically reversible 20 in. window 
fan retails for $49.95. The SQ20PB 

? 


has 3 speeds and adjustable side 


panels. A new square styling has 
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dising kit for the tones includes a 
6-panel brochure, an 11 x 25 in. 


counter display and three store 
You win customers with 





banners. Minnesota Paints, Inc. 
ihis handsome, rvoedh For more data circle No. 29 on posteard, p. 51 
cal wrench. Users like 

it. It is expertly de- 
signed, streamlined, of 
special analysis steel. Heat treated, 
loo, for added strength, Bright plated 
containers-—-12 different openings in 
every 6-piece set; 10 different openings The Model 30 Deluxe lawn 
in 5-piece sets. Sizes on each wrench edging tool 
Three finishes; natural black, Velco, 
and chrome plated. 





Rotary lawn edging tool 





features a %-position 


been given the fan. A straight ex- 
haust version of this model, 5Q20, 
is $39.95. Berns Air King Corp. 


For more data circle No. 322 on postcard, p. 5! 


VLCHEK 
PLASTIC & 





Non rising stem gate vaive 
This is a streamlined version of 
the Milwaukee heavy-duty valves 
and is for cost-conscious contrac- 
tors. The Model 101 non-rising 
stem gate valve is non-shock with 





shear blade. This tool’s shear blade 
may be positioned on center or 15 
Show ‘em, sell ‘em... atlractive Vichek 
plastic boxes of durable construction 
and practical design. Various compart- 
ment arrangements for any need, handle, Koto-kdger Div., Oregon 
Available in eight standard sizes rang- Saw Chain Corp. 

ing from 44a" x 2%" x 1" to 10%" x 6.4" 
x 1%", Sturdy crystal-clear molded 
plastic, Write for Catalog and Prices. 


degrees off center in either direc- 
tion from alignrent with its 


Por more data circle No. 36 on posteard, p. 5 











. | Brown skinned vinyl doll 
This brown skimmed all viny! doll 
* CoRR eee Oe ee ee ee ee | is intended for the Negro market. 
— | The deluxe doll drinks, wets, coos | | % | 
FOOL ° ~ ‘eo aR ( TASS CoO?ri- 
Ve and blows bubbles. It is 18 in. tall olid wedge disc and b 





300! fest 87th Street 
saith  inhete and the arms and legs move. Doll 


is dressed in a 2-piece sweater set 


struction. Milwaukee V alive (0, 


For more data circie Neo. 33 on postcard, p. 5! 





with matching booties. Nursing Continued on page 08 
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Precision-made by specialists! 


Packaged for real profits! 


Ist choice of craftsmen everywhere! 


Backed by resultful advertising! * 





SOUTHERN SCREWS BRING YOU PROFITS YOU CAN DEPEND ON... DAY AFTER DAY! 


Dealers nation-wide are getting on the Southern Screw 
profit band-wagon becouse Southern's quality brings cus 
tomers back for more. Southern's quick, dependable ser 
vice gets ‘em to you fast and Southern's "EZ to C ™ 


labels help you make sales right now! 


Stock all finishes and sizes of Southern's complete screw 


SCREW COMPANY 


and bolt line for faster. surer “built-in” profit all the 
STATESVILLE Sd NORTH CAROLINA 


year ‘round! 





Write for free Color Label Chart, Package Stock Guide 


Address Box 1360-HA. Statesville, North Carolina. 
Wood Screws ¢ Machine Screws © A&E Tapping Screws © Dowel Serews 


"Nationally advertised POPULAR SCIENCE Weed & Type VU Drive Screws ©* Rell Thread Cerriege Belts © Stove Bolts 
and POPULAR MECHANICS Hanger Bolts © Machine Screw Nuts 
Wasehouses; NEW YORK © CHICAGO @ DALLAS © LOS ANGELES SOLD THROUGH LEADING WHOLESALE O'STRISUTORS 
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Q) “Nor ecialties ® For more information 


pe are Sp on these products and 
worth asking services use free post 
card on page 51. 


manent’ DOOR STOP < 


Your customers will welcome this flexible spring 











action door stop. It reduces impact-noise. Makes close | (Continued from page 56) 
up cleaning easier; guards against tripping and hurt 
ankles! Made of extra heavy gauge tapered spring. _ Canvas roof screen houses 
Live rubber tip stops door scuffs. Mounted on attrac- 
tive plastic sealed fw COMPAK card. Here are three canvass roof alu- 
° minum screen houses. One attaches 
Amazing New Closet Rod Idea to homes and two are free stand- 
FEATURING E EXCLUSIVE H-W KEYHOLE SLOT FLANGE , +n ' . 
” Just what meet everybod up. Amateurs and protes- inp models. The (rand Keldorado 
P wante—a closet rod that I t tha‘ Thi , » aettacha ars 
“~ EASY to quickly install money, Romember, tee, Phirty-On attaches to garage, 





screw, then hook up rod at welded flanges, easy expan- 
keyhole slot. Extend rod to sion, sales-winning nickel 
opposite wall, repeat hook- plating. 

HALL-WESSEL CO. 


919-931 North Sth Street, Philadelphia 23, Pa. 
in Canada: Geo. %. Hall Ce., 25 Grenville $t., Terente | 


without assistance! Mount H-W closet roda have spot | house or mobile home. Grand Holi- 


aecegert 


4 — =< TT a Export: Heil & Reis, inc., 165 Broadway, New York 6 
FA al a - 
\° OnE. WAR. HWw 174/2-56 
, ‘t . ‘A: A ow . = 


A oman 











TO ALL OF YOU MR. PHXZ JUST day (illustrated) models are free 


standing models. The Grand Ram- 


Our very good friends, REMEMBERED! bler is free standing. Grand Sheet 


and to those Metal Products Co. 


For more dats circle No. 34 on posteard, p. 51 


who are dear to you 





A VERY MERRY CHRISTMAS 


and a 
HAPPY NEW YEAR 


The Water Master Company He’ , iit ote | 
@s Git OUT-OT-sTOoOCc | 


in fasteners! 


Low cost carpet protector 
Homeowners will be customers 
for this low cost polyethylene car- 
pet protector. The translucent cor- 
rugated material resists wear and 
is not affected by oil, grease, chem- 
icals, dirt or paini. It is light- 
weight and can be rolled for stor- 
age. Ger-Mat is 20 in wide and 








Fasteners aren't his big item so he forget | 
all about re-ordering, and now he just re- | | : 
membered he’s all aa it’s tee bad Mr. Phuz | comes in 50 and 100 ft rolls. Ger- 
doesn’t stock the Sharon line—he'd have no ing Products, Inc. 

stocking worries! The complete Sharon assort- For more data circle No. 35 on posteard, p. 51 
ments are refilled and serviced by the Sharon | 

Service Units, with no bother to the reteiler! 
What is sold—is replaced! Two-in-one hose sprayer 


' diMix 2 | arden hose 
Refill service is one important reason why it RediMix in 1 ga ) 


pars te stock the Sharon line! sprayer will spray lawns, shrubs 
and trees up to 30 ft. The unit 
ASK YOUR JOBBER, OR WRITE: comes with a 15 gal lawn nozzle 








and a 5 gal flower and tree nozzle 
that are interchangeable. This 
| lightweight unit has a built-in shut 
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off valve, all brass working parts 
and comes with a 3-color point-of- 
sale display.—-Sprayers & Nozzles. 


For more data circle No. 16 on postcard, p. 51 


Oscillating louvred fans 


Automatic louvres that constant- 
ly change the direction of airflow 
are featured in two 20 in. home 
cooling fans. The Executive (illu- 
strated) and the Imperial have 





a reversible motor, thermostat 
control and the Airsweep louvres. 
Lasko Metal Products. 


For more data circle No. 37 on postcard, p. 51 


Natural wood finish product 
Deft Natural Wood Fix is a first 
coater that sets the raw wood tone. 
This non-wetting agent holds the 
original tone and prevents the fin- 
ish coat from darkening the wood. 
The fix may be brushed or rolled 


on. De smond Bros. 
For more data circle No. 38 on postcard, p. 51 


Grease gun holster clamp 

Farm machinery maintenance 
will be easier with this grease gun 
holster kit. The clamp’s ‘4 in. 
mounting hole permits mounting 
to any tractor, combine or imple- 











1 SARS \Wricin 


FACT CTEST 


CLLLING CABINET HARDWARE 
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7) AMERICANS 


NOW 





COLORFUL iis 
CARDS for 
EASIER, 
QUICKER ie Sm ——) == 
SALES — 











“Do-it-Yourself” 
DISPLAY RACK 


with Assortment #1300 
SEND TODAY FOR 


COMPLETE CATALOG 

AND INFORMATION | EO 

ABOUT DEAL # 130f ‘sa 

abdare ha cts CO 
ae 

Se — 


gs - F 


Sold through wholesalers only 
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EXTRA PROFITS 
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one-~- 
Packaged one 
hundred per box 
in 6 populor sizes, 
/2 to 1/4" 
Nicke! or brass 
finish. Also 
popular 4g" hooks carded § to a card 
in 7 colors and in nickel and brass. 


GRIES E-Z seit-screw 
UTILITY HOOKS 


Packaged 50 per 
box. The only 
small utility hook 
for every home 
store or factory 
use Bright 
plated finishes 
Also 2 per card 
25 cards per box 


P HOOKS 








JOBBERS: write for sompies and catalog 
pages, prices on GRC's full line of fost 
selling hardware items 


DEALERS: see your 
obber salesman for 
mmediate delivery 


REPRODUCER CORP. 


World's foremost producer of emal! die costings 











® For more information 
on these products and 
services use free post 
card on page 51. 





ment. A 2% in. diameter greas¢ 
gun can be held by the clamp 


Lincoln Engineering Co. 


For more data circle No. 39 on postcard, p. 51 
Redesigned croquet line 
Wood-metal racks in bright new 


colors are featured in all 14 of 





South 


models. 


Bend Toy’s 1957 croquet 
These lighter weight racks 
serve excellent display 
All playing parts clearly 
visible to the shopper. South Bend 
Toy Mfg. Co. 


For more data circle No. 46 on posteard, p. 51 


also as 


pieces. 


Plastic home garden mulch 

The plastic film eliminates weed- 
retains moisture in the 
increases temperature. 
Gardeners spread a sheet of this 


ing, soil 


and soil 
material over the garden, cut slips 
to put in plants. Kordimulch 
packayed in rolls 104 ft long and 40 
in. wide. Retails at $5.95. Kordite 


is 





oe 161 Beechwood Ave., New Rocheiie. N.Y. 


, 


| Phone: NEw Rochelle 3.8600 


0 


Co. 
| Por more deta circle No. 41 on posteard, p. 51 











Odorless alkyd satin enamel 
Home decorators will custo- 

mers for this odorless alkyd satin 

enamel, 


be 


seauty-Glo is marketed as 
a companion finish to Beauty-Tone 
latex base paint. This satin enamel] 
is for use inside and out. Vita-Var 
Corp. 

For more data circle No. 


2 on postcard, p. 5! 


Pocket fishing lure box 


This embossed aluminum pocket 
tackle box, the P9 pocket box, has 


two independent sets of six lure 
compartments, each set complete 
with locking cover. The box has 





rounded and tapered ends and mea- 


sures 6% x 3% x 1% in. Umeo 
Corp. 


For more data circle No. 43 on posteard, p. 5! 


Presidential modeling kit 

This modeling kit 
moted during the Feburary 
The Sculpt-by-Number 
complete equipment 
modeling bust of 
Washington or Eisenhower. Plastic 


can be pro- 
holi- 
kit 
for 


Lincoln, 


days. 
contains 


one 





can be baked hard and painted with 
(0. 
44 on postcard, p. 5! 


Tran soqram 
Neo 


plastic paints 


Fer more data circle 


Resume reading on page 13) 
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SIGN OF THE ARTISAN 
SYMBOL OF EXCELLENCE 


Next year Crescent will have devoted half a cen- 
tury to designing and manufacturing fine hand tools. 
The first tool in the Crescent line was the world- 
famous Crescent Wrench. Today, almost as many 
Crescent and Crestoloy Wrenches are purchased as 
all other makes of adjustable wrenches combined. 
In the past year several new tools have been added 
to the Crescent line, including open end, box, 
socket and pipe wrenches. More will be announced 
in 1957. If you demand quality, performance and 
long service in hand tools, look for the Crescent 
Trade Mark —Sign of the Artisan... Symbol of 


Excellence. 


Crescent is our trade-mork, registered in the United States ond abroad, fcr wrenches and other tools. Sold by leading distributors and retailers everywhere and made only by 


OMPANY, JAMESTOWN, NEW YOR K 


CRESCENT FOOR C 
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NEW <Smop Gut 


Grass Shear 


SELLS 








It has a real sales 
story. And this 
self-selling prod- 
uct card tells your 
customer why he 
should buy. You'll 
find that he will 


One of a complete line of “Sinap- 
Cut’’ Garden Shears for all prun- 
ing and trimming. it's @ enap 
nwith a “BnapCu.” 










ML Mdatikis foo! 


Seymour $Smirn 


“ONS JA pi / 


SEYMOUR SMITH & SON, INC. 
2712 Main St., Oakville, Conn 
Soles Reps. john 1H. Grahem & Co., Inc. 
105 Dvene S1., New York 6, N.Y 











ne a es — Pane IE 





with this TRANSPARENT 


“ONG 


@ EYE-APPEALING 
© BUY-APPEALING 
@ PREPRICED 2 FOR 15 


Step up unit sales with the self-serv- 
ice “Can't-Miss” 2 PAC, This con- 
venient, transparent pockage is a 
proven, “sure-fire” traffic stopper. 


METAL PRODUCTS CO 








TOHELP YOU SELL 





























® For more information on these products and services 
use free post card on page 51. 


(Continued from page 13) 





Colonial picket, two and three rail 
Ranch and Basket-Weave. All sty- 
les are constructed of Western Red 
Cedar. Concord Woodworking C4. 

Por more data circle No. 45 on posteard, p. 51 


Living grass merchandiser 


This merchandiser shows the 
grass growing. Seeds are sprinkled 
on a wet sponge in the display. 
Within a few days a growing sam- 
ple of the grass is ready for use 
as a traffic stopper. The Earth Car- 





pet Gro-Kit is supplied to dealers 
with a minimum order of lawn 
seed. Re Tewelea Seed Co. 


For more data circle No. 46 on posteard, p. 5! 


Three cork tile packings 

Gold Seal cork tile is now avail- 
able in three packings instead of 
two. The new Light Tones pack will 


be the same as the former Solid 
Light pack. The Medium Tones and 
Dark Tones packs replace the old 
fandom Pack. 
Ine. 


Congoleum-Nairn 


For more data circle No. 47 on postcard, p. 51 


Bathroom scale gift package 
Here is an attractive self-display 

gift box that shows the Borg 

Flight scale to best advantage. The 





modern colorful styling, panorama 
dial and precision of the scale 
promote sales, Borg-Erickson Corp. 


For more data circle No. 48 on postcard, p. 5! 


Paint brush merchandisers 

Here are five paint brush mer- 
chandisers. Five dozen brushes in 
five sizes come in each merchan- 
dising Kach Saran 
wrapped brush is mounted on a 
colorful card for display on the 
wire rack provided free with each 
assortment. Merchandisers No. 51, 
41 and 45 includes brushes in sizes 


assortment. 
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POWER 
MOWERS 





BUILT FOR THOSE WHO 


Demand the Gest 


Outstanding design, sturdy con- 
struction and highest quality, 
have always characterized all 
COOPER Power Mow- 
ers. Thousands upon 
thousands of satisfied 
owners testify to theix 
many features for fine 
grass cutting and con- 
venien! easy 
operation. 









BETTER 
ENGINEERED 















Rent it out!” 
Use it yourself! 
CASH IN NOW! Send for Free Booklet 


THE (OSTER| MANUFACTURING CO. 
Main Office and Factory 


1312 E. 289th $t., Wickliffe (Cleveland), Obie 
BUILDERS OF COST-REDUCING THREADING EQUIPMENT SINCE 1893 


18” and 20” 
Cutting Widths 


THE APE vine 


Moderate in cost for such high quality, ‘‘KLIPPER’’ 

reel type mowers are buili to give many years of 

economical, dependable and trouble-frae service. 

The name COOPER signifies quality - outstanding 

engineering design - precision manufacturing - 

unquestionable TOP performance on America’s 
finest lawns. 


THE Gyclo-mo LINE 


21” Seolf-propelied or 18” and 20” Push 
Type ““Cycle-Moe”" Retary mowers all pro- 
vide the safest and most effortless culiing 
performance on fine lawns or toughesi 




















LIST PRICE 


ANTI-SYPHON CHECK VALVE $80 


Full water-wisy. No restriction, 34"" pipe 


weeds. Good design and rugged 
construction, provide easy han- 
dling and dependable operation. 


BETTER 
PERFORMING 


Swivel seat for long life, %4"’ pipe 





POP-UP SPRINKLER HEAD $116. 


Pops up 1'2” above grass 





3 UNION VALVE (Non-Union $2.80) ggg 


21” Selt-proepelied 


REGULAR SPRINKLER HEAD Pe ee 


54 | engines. Rope, Recoil or 
ee | Electric Starters. 





Fully adjustable, solid brass : 


ET 





EDGE'N TRIM: Remarkable new lawn 


HOSE TO PIPE FITTINGS (eee 


















: , , A complete line of Power Mowers and 
Various s1zeS available = Accessories for every grass culting need. 
Write or wire for literature 
* 


Selling Guide.”’ 





ideal for Siamese connections 


LASTING 


OUR PRODUCTS MANUFACTURED FROM HIGH QUALITY BRASS, 
GUARANTEED AGAINST DEFECTIVE WORKMANSHIP 
PRODUCTS SOLD THROUGH YOUR LOCAL JOBBER ONLY 
CHAMPION eR ASS gdh co. 

’ ;4 j 7108 


4AU0 ST. © 105 ANGELES 
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See the Supplex 
Program 
Before You Buy 






It's worth money to you... 
Big New Line 
Big New Promotion 
in Garden Hose and Sorinklers. 


For full details see our four |-page ads 
in the Jaenvery i7th issue of Herdweore 
Age. 








ee ee =~ - . —~ —— cw 





Se re 


FOR BUYERS OF 
LOW PRICED 
HIGH SPEED DRILL BITS 





"U. S. Eagle” is TOPS! 


THE "U.S. EAGLE” LINE OF 
29 JOBBERS LENGTH SIZES 
AND 60 WIRE SIZES PACKED 
¥ ONE AND TWO IN AN EN. 
VELOPE IS PRICED TO SELL. 














THE 167 DRILLS IN THIS CASE 
SELL FOR $130 AT RETAIL PRICES. 
DEALER'S PRICE FOR CASE AND 
DRILLS COMPLETE IS $75. 


CENTURY DRILL & TOOL WORKS | 











100 LAFAYETTE $I NEW YORK CITY= 
DIVISION OF AVILDSEN TOOLS & MACHINES. ING 
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TO HELP YOU SELL 








from 1 to 3 in. Merchandisers No 
115 and 40 contain 
from 1 to 4 in 
Sons, Ine 


Por more data circle No 


brush sizes 
David Linzer & 


19 on posteard, p. 5! 


: Engine conditioner package 


Outboard motor and power lawn- 


mower owners will be customers 


*) MAT ghee, Sepeonater 





for this amall engine reconditioner 
available in an 8 oz can. This small 
sized container has a money-saving 
appeal to engine owners, because 
2 oz of the conditioner added to a 
yallon of yasoline cleans the fuel 
system. Conditioner is also avail- 
in pint for car 


Rust Master Chemical Corp. 


able cans owners. 


Por more data circle No. 50 on posteard, p. 5! 


Mending aids merchandiser 


Top sellers of the Duratite line 
of adhesives and surfacers are dis- 
played in this self-service bar. The 
unit has natural wood shelves on a 
frame. It takes up 


tubular steel 





20 x 26 in. of floor space and stands 
55 in. high. Shows 10 products in- 
cluding eight colors of Wood Dough 
and eight colors of surfacing putty 


Retail value of merchandise is 
$140.20. Display unit comes free 
with assortment. Webh Products 


(0. 


For more data circle No. 51 on posteard, p. 5! 


Steel tape cards and cartons 


Customers will be attracted by 
this carton, counter display of 
carded LST Wryteface steel tapes. 
The 
shown in 
forated 


tapes, 41x to a box, can be 
nung on 
panels, The transparent 
that holds the the 
card is slotted so that the tape can 
Retails 


combines 


bins o1 pel 


blister tape to 


be removed for inspection. 
LST 


for $1.98 per tape 





a 10 ft tape, a square and a spirit 
level. Keuffel & Easer Co. 


Por more data circle No. 52 on postcard, p. 5! 


Logging equipment catalog 

t h s 
tools 
snow 


Here is a catalog covering 
logging 
items as 


company’s line of 
Such hardware 
pushers, snow shovels, wrecking 
bars and load binders are included. 


American Logging Tool Corp. 


For more data circle No. 53 on postcard, p. 5! 


iron railing display card 
Homeowners will be attracted by 

colorful which 
se|] iron 


card 
ornamental! 


this counter 


helps Versa 
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With These 
OLUMBIAN HELPERS! 








MANILA ROPE 


ORI tO a Eg 


Columbian CARTON Coils ees 
Feed factory-clean Columbian Pure Manila or Radium 


Sisal through hole in top of this sturdy, non-kink dis- Columbian COLPACK Cartons 


penser. Three-coil shipping container packs 3 sizes: 
Vi } 
44; 





Dispense your choice of Columbian Pure Manila or 


5 ene 1 Gameters. Appronimetery 20 Me. Radium Sisal in diameters from *s° through “4° -— from 
per carton, or 60 Ibs. of rope for full container. Light- 


| the sturdy Colpack Cartons! No lashings to cut... 
weight, colorfully printed — makes an attractive, easy- 

just draw rope through hole in top. . . leave uncut 
to-reach display on counter or shelf. jus! Crow rop g p 


portion perfectly coiled and protected from dust inside 


carton. Easy to handle, store, display, and sell! 






Columbian CCOLPACK Four sizes: 25 \bs., 50 \bs., 75 Ibs., and 100 Ibs. 
Display Rack 
Combines neat, handy Col- Columbian Rope MERCHANDISE 






pack Cartons of all sizes in Display 7 sizes of rope in 22” x 12” ‘Columbian 
20” x 29” of floor space! This of floor space! The 52” -high Col- .. 
eye-compelling display sparks umbian Rope Merchandiser meas- 

plenty of imoulse sales .. . ures the required length of rope 

holds one Colpack 25, two and cuts it for fast, easy, con- 

50's and one box of 100’ con- venient selling. Your rope is 

nected coils. Comes com- displayed in a single compact lo- 

pletely assembled, ready to cation — forcefully reminding your 


use. customer of his needs! 


COLUMBIAN ROPE COMPANY, Auburn "The Cordage City’’ N.Y. 





Columbian Displays Make Money... 





Ask Your Jobber to Prove It! 





— 


a COLUMBIAN & Ah | 
i, TWINES Z 
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time ei ee tae: 


for 
ha Gat 
STEEL BLUE 7 


Dies and 
Templates 


Popular package 8-oz. can fitted with 
Hakelite cap holding soft-hair brush 
for applying right at bench; meta! sur- 
face ready A ayout in a few minutes 
The dark blue background makes the 
scribed lines show up in sharp relief, 
preventsa metal glare. Increases effi- 
ciency and accuracy 


Write lor full information 
THE DYKEM COMPANY 
23058 North 11th 6. i. 


. Levis 6, Me 





FOREMOST LINE 


WNE OS INCREASE 


YOUR 
PROFITS 


SPRAY ENAMELS 


GIANT 
16 Oz. CAN 
16 SPARKLING 
COLORS 


> | GRAY ; 









| MAKES SATISFIED 

/ CUSTOMERS 
and 
BUILDS 

REPEAT SALES 








7 ’ 


ALUMATONE CORPORATION 


’ t ’ : Aa 


TO HELP YOU SELL 


| ® For more information on these products and services 
| use free post card on page 51. 








VEW BEALTY Fishing sinker assortment 


DO-1T YOURSELF 






Ideal’s new combination Snapp) 


sinker is being offered in a 5 doz 
inexpensive assortment. The deal 
features 2 doz ea oz, l*e doz ‘4 Oz, 


1 doz % oz, and \% doz 1 oz Snappy 


sinkers, all packed in a red plastic, 


and 


railings columns. A handy 
pocket is provided for sales litera- 
ture telling shoppers how to plan 
and order. Card can be used on the 
counter or with the Versa railing 


demonstration display unit. Cards 















and folders are supplied without 

charge. Vera Producta Co. 

For more data circle No. 54 on postetard, p. 5! hinged top hox. The box can be 
sold for about 50¢. Ideal Fishing 


Float Co. 


For more data circle No. 56 on postcard, p. 51 


Residential mailbox deal 


A ranch type mailbox, a contem- 
porary mailbox and a doorknocker 
Shear display cabinet deal 
This 
redesigned to take up less counter 
blond 
measures 16’%% x 
13% x 9 in. The cabinet is free 
with the No. 1907 Deal 
four pairs l2 


shear display cabinet is 


space. The glass covered, 


wood case now 


deal. in- 


cludes each of as- 





are offered in a package deal. The 
dealer buys the two mailboxes and 
receives the doorknocker free of 
charge. Each item is individually 
packed in an all-season gift box. 
Each mailbox sells for $12.95. The 
doorknocker selis for $4.50. Point 
of purchase material to support 
this deal will be available in a 
Hardware Week display kit. Mce- 
Kinney Mfg. Co. 





sorted deluxe Kleencut scissors and 
shears. Acme Shear Co. 


For more data circle No. 57 on postcard, p. 51 








Fer mere data circle No. 55 on postcard, p. 5! (Continued on page 63) 
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THE FASTEST MOVING JETS 
since Balanced-Fiow ! 
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See the Supplex 
Program 
\ Before You Buy 


it's worth money te you... 
Big New Line 
Big New Promotion 
in Garden Hose and Sprinkiers. 


For full details see our four |-pege 
ads in the January 7th issue of Heard. 
wore Age. 








ree nee a ~ 





His Hardware Age 
Ad. Brought Results— 


"As @ Manufacturers’ Representative, 
getting the HARDWARE AGE is oa 
necessity, especially in view of the fact 
that | have secured several desirable 
lines through the Advertisement | 
placed in the AGE in October. With 
best wishes for your continued success.” 
Sincerely yours, 


A Satisfied Advertiser 








Bricklayer - Mason Tools 
By FREDERICK 









eee, JOINTER $1.00 
SLED 

| RUNNER $2.08 
TUCK 


—___ = POINTERS $ 80 

Deciers-Less 40% 

THE PREDERICK MPG. CO 
ELKHART, IND. 














“FOLD-A-WAY” 
Shopping Carts 


3 Models—Plated. 


Shipped completely 
assembled. 


Write for prices. 


CIRCLE METAL MFG. CO. 


4268 Pacific Way, Les Angeles 23, Collf. 

















NEW EQUIPMENT 


New cost saving equipment 
for the store and warehouse 





(Continued from page 66) 


Skate sharpening machines 
You can reap extra profits by be- 
coming the neighborhood ice skate 





This 


model fF skate sharpening machine 


sharpening center, Murphy 
will help you set up this business 
The 
on nonadjustable or 
stands. The latter 
29'% to 42 in. from 
Murphy Co 


For more data circle No 


vibrationless machine comes 
adjustable 
from 


floor. FR 


adjusts 
the 


54 on posteard, p. 5! 


Steel merchandising fixture 


Merchandising from all four sides 
is possible with this 30 x 60 in. all- 
metal The per- 
forated shelves can be adjusted to 


display fixture. 
accommodate any size merchandise 
except the top shelf which is fixed 
at 50 in. from the floor. Width of 








baked enamel shelves range from 
30 to 12 in., bottom to top. A Vizu- 
catalog No. 325R is free on 
request. L. A. Darling Co. 


Fer more data circle Neo. 59 on postcard, p. 51 


sel] 





Hand truck line catalog 

A line of appliance handling 
equipment including the company’s 
Ezy-Up series of magnesium and 
steel hand trucks is described and 
illustrated in Catalog HA-56. Typi- 
cal applications of the trucks are 
shown from the 22 lb general pur- 
pose model to the 44 lb heavy-duty 
truck. American Pulley Co. 


For more data circle No. 66 on posteard, p. 5! 


Low cost money chest 

You'll have protection from bur- 
this 
designed 


giars with low cost money 


for floor or wall 


The Tri-Bolt 


be purchased 


chest 
mounting. chest can 
cased or unencased 
and can be 
horizontal 


hand 


verticle or 
3-tumbler, 
lock 


used in a 
position, A 
changing 


combination 











capable of thousands of changes is 
standard equipment. Diebold, Ine. 


For more data circle Neo. 61 on posteard, p. 5! 


Aluminum tricycle display 
Six tricycles can be displayed at 


easy viewing level on this space- 
saving aluminum display stand. The 
Trik-Display rack can be moved to 
suit requirements. It 
keeps tricycles off the floor but still 
within reach of purchaser. 
Unit won't tip over when properly 


Metal Prod : 


seasonal 
Casy 
positioned. Louisville 


ucta Co. 


For more data circle No, 62 on postcard, p. 5! 


Payroll income tax computer 
Calcu-Tax shows withholding tax 
and the new 2% Social 
Security deductions on one line for 
wage brackets up to $250. There 
are no calculations to perform. A 
moved down the 
single the pay 


column is reached. Calcu-Tax Corp 
Per more data circle No. 63 on postcerd, op. 5! 
(Resume reading on page i4) 


percent 


plastic slide is 


eard until proper 
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Never-say-die dependability. . . 
proved on the Alcan Highway! 





- 
° ~ * 
al 2 - 
~~ ‘ a . 8 


oa A 


The Alcan teat run waa supervised and certified by the AAA. 


NEW TASK-FORCE 57 CHEVROLET TRUCKS 


aad ini They took everything the truck-killing Alcan 
Six new *57 Chevy trucks tamed the could dish out—and not a single unit dropped 


rugged Alcan in one round-the-clock out or turned back due to mechanical 


sprint. They covered the grueling run failure! They turned in top scores for per- 

: formance and economy, too! Look over the 

(normally a 72-hour trip) in less than = Ajean Highway Champs at your Chevrolet 

45 hours to prove their durability! dealer’s. . . . Chevrolet Division of General 
Motors, Detroit 2, Michigan. 


NO JOB TOO TOUGH 
FOR THE ALCAN CHAMPS! 


You get Alcan-proved dependability in 
whatever lightweight model you choose, 
Put a new Chevy to work for you and 
take advantage of its extra stamina, its 
time- and money-saving ways! 





PROVED ON THE ALCAN HIGHWAY... CHAMPS OF EVERY WEIGHT CL4SS! 
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Hows the Hardware Business? 





Hardware wholesalers’ 
sales up in October 

Salies by hardware wholesalers 
in October were & percent higher 
than in September, the Commerce 
Dept. reports. This more than off- 
sets the 3 percent drop reported 
in September. 

The 


5 percent 


October figure also 


higher than last 


Was 
year. 
lor the first 10 months of 1956, 
hardware wholesaler’s sales were 


» percent higher than last year. 
held by 


were up 3 


Inventories hardware 


wholesalers percent 
from last year and down 1 percent 


from September. 


Montgomery, Ward bolster 
lawn and garden sales 
Montgomery Ward & Co. is be- 


coming more competitive in lawn 
and garden equipment. 
Wards has formed a new lawn 





Editor's lament; we didn't order enough 





Pocket Want Card requests flood Hardware Age 


HARDWARE AGE 
Want Cards have exceeded 


Requests for 
Pocket 
our expectations. 

The original quantity was quickly 
exhausted. A new supply has been 
printed, 

If there was a delay in filling 
your order for the cards, please 
accept our apologies; we were sim- 
ply swamped, 

We are now up-to-date on all 
orders and are shipping the cards 
out the same day the order is re- 
ceived, 

The increased print run has re- 
duced the cost of the cards. Each 
order is now being shipped on the 
basis of 70 cards for $1, instead of 
the or'ginal quantity of 60 cards. 

Since HARDWARE AGE is supply- 
ing these service to 
dealers, any additional cost savings 
will be passed along as a further 
price reduction, 


cards as a 


These handy, pocket-size, Want 
(ards were described in HARDWARE 
AGE issue of Nov. 22, p. 41. These 
cards prevent outs in busy stores 
by providing a simple, convenient 
way of writing 
requests, 


outa and 


special 


HARDWARE AGE is glad to supply 
readers at 70 
Address 
Pocket 


these cards to its 
ecards for $1, postpaid. 
your order with check to: 


7@ 





Want Cards, HARDWARE AGE, Chest- 
nut & 56th Sts., Philadelphia 39, 


Pa. 





U 


HARDWARE AGE 


Pocket Want Card 


You con't sell #4. unless it's in stock. Write 
down here all outs, low stocks and 
special requests. Take o new card each 


morning Turn card in each evening 


and garden department. 


yarden goods previously 




















oe 











fuse back of cord + yeu seed more spore) 


~~. 





This pocket-size Want Card lets you 
write down outs and special requests 
as soon as they are discovered. You 
don't need to walk all the way over 
to the Want Book. At the end of the 
day, you simply transfer the informa 
tion 10 the Want Book it soves time 
ono steps ond keeDs you Up '- date 









Lawn and 


were sold 
in separate departments. 


Wards claims this will make it 


the first chain retailer to present 


a complete garden shop in one de- 
partment. 
The company appointed D. G. 


France manager of the new lawn 


and garden division. 


Get ready to trade-in 
a lot of power mowers 


(Continued from page 14) 


most of the sales. 


Manufacturers also will intro 


duce several new reel-type powell 
MG Were, 
about the same 


vices will be 


although products will be im 


proved. Some manufacturers are 


raising prices on deluxe models. 
Some makers are reducing prices 
models 


on standard or economy 


New Jersey wins appeal 

on trading stamp issue 
The New 

won a round in its battle to collect 


state of Jersey has 
money on tradi: g stamps that are 
not redeemed. 

The state Supreme Court voted 
four to one to reverse an earlier 


Superior Court ruling that New 
Jersey did not have the right to 
collect. The suit now goes back 


to the Superior Court for a new 
hearing. 

The state had filed suit against 
Sperry & Co., 
chandiser stamps, to 


Hutchinson mer- 
of green 
collect the monies on unredeemed 
trading stamps more than five 
years old. (See H. A. 


6, 1956, 7. 14.) 


issue of Dec. 


Allied Western issues 
2 Christmas catalegs 

Allied Western Distributors. Inc., 
San Francisco, recently distributed 
copies of its 1956 dealer Christmas 
“Gifts ‘n 


“Gadgetiand.” 


catalogs, Gadgets” and 

An eastern edition was prepared 
for the first time for stores in the 
East. H & P House Furnishings 
Co., New York, distributed the 


COPles., 
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Photo taken in NRHA Laboratory Store 


How to get a 3 to 4 Time Turnover in Your Tool Depertment 
With NEW S-K/Lectrolite Wrench Merchandising Program 


Today’s market for socket and flat wrenches is enormous 
—a market which hardware stores have barely tapped, 
The new S-K/Lectrolite Merchandising Program enables 
the hardware retailer to gain a major share of this tre- 
mendous business. 


HOW BIG IS THE MARKET? 

There are millions of users of socket and flat wrenches 
—including homeowners, farmers, hobbyists, mechanics 
and technicians-—and they are all regular customers of 


hardw are stores, 


CAN HARDWARE STORES SELL THIS MARKET? 
Absolutely 


sf hardware retailers offer full coverage of the most popu- 


and sales records prove it! BI i only 


lar wrench sizes in a top quality line competitively priced 
and properly displayed. This is exactly what is offered 


in S-K/Lectrolite’s Merchandising Program. 


WHAT DOES THE S-K/LECTROLITE PROGRAM INCLUDE? 

A complete merchandising program—all ready to in- 
stall on existing fixtures in your tool department, Package 
includes fastest selling loose socket and flat wrenches 
and wrench sets, promotion kit, display accessories for 
use with perf board and adapters for mounting display 


accessories on surfaces other than perf hoard. 
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WHAT DOES 5-K/LECTROLITE MERCHANDISING PROGRAM OFFER? 


1. Full merchandise coy erage-—wrenches ing luded in 


program cover more than 90°) of everyday wrench 
appli ations. 

2. Merchandise pricing that makes hardware stores truly 
competitive with all other tool outlets, 

3. An actual 3 to 4 time turnover or more. 


_A tull 33°40) margin, 


5 


Vt = 


A top quality line with high customer acceptance 
S-K / Lectrolite wrenches are the choice of mechanics, 


technicians and maintenance men 


6. 


a 


Complete flexibility with special merchandising acces 
sories to create eye-catching displays that capture cus 
tomer interest and stimulate sales. 

7. Low cost investment for complete $-K / Lectrolite Mer. 
chandising Program 





inrha} APPROVED MERCHANDISING PROGPAM 


Write today for complete detail: Ler 


$535 WEST 47TH ‘7 CHICAGO 17 Lf 


<> s-x /LECTROLITE TOOLS 
F troll 
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Promotions 





Manufacturers’ New Merchandising Plans 


Dealers will be listed 
in Buch's advertising 

A newspaper advertising cam- 
paign with dealer listings will be 
part of the 1957 promotion of Buch 
Mfg. Co., Elizabethtown, Pa. 

Dealers who participate in the 
program will be listed in a series 
of newspaper ads throughout the 
country during the peak selling 
SCASON. 

Dealers will be identified as an 
“Authorized Buch Garden Equip- 
ment Dealer.” They also will re- 
ceive window advertising material. 


Seymour of Sycamore to 
offer envelope stuffer 


Seymour of Sycamore, Sycamore, 
Ill., has produced a two-color en- 
velope stuffer and consumer folder 


72 





for its line of paints in aerosol 
containers. 

The illustrated folder includes a 
color listing on the rear panel above 
the dealer’s imprint. 


9 consumer magazines 
to carry Uhu glue ads 

Uhu Products Corp., New York, 
has scheduled a new ad campaign 
for its glue. 

Starting in January, ads will 
appear regularly in Good House- 
keeping, Better Homes & Gardens, 
American Ladies Home 
Journal, Popular Science, Popular 
Mechanics, Farm Home 
Craftaman and Family Handyman. 


Home, 


Journal, 


Radio and television commercials 
will continue in all major markets 
and on CBS radio’s “Man Around 
the House.”’ 


We'd like to 





Collier's story promotes 
home workshop items 


Hardware dealers can promote 
five lines of home workshop equip- 
ment by pointing out to customers 
that this is the same equipment 
featured in a dream workshop fea- 
tured by Collier’s magazine. 

The workshop, incorporating 
every convenience the home handy- 
man ever dreamed of, was featured 
in the Dec. 7 issue of Collier's. 


Equipment and ideas for the 
shop came from U. 8S. Plywood 
Corp., Delta Power Tool Div. of 


tockwell Mfg. Co., Black & Decker 
Mfg. Co., Glidden Co., and Reynolds 
Metals Co. 


Pump prices reduced 


Price reductions on its Water- 
Mate Line of jet pumps and water 
systems for 1957 are announced by 
serkeley Pump Co., Berkeley, Calif. 
The \% hp Water-Mate pump now 
lists for $80.45. The % hp model 
now retails for $92.45. 


pin a MEDAL on YOU! 


... And say hearty thanks, too, for your 


enthusiasm and support in promoting the 
Weller Soldering Kit, Weller Power 
Sander and Weller Sabre Saw 

throughout the Christmas selling season! 


So ...whether you started selling 
Weller products this year, last year l 

or years ago, congratulations on Ve 
the most successful Christmas \ 


gift-selling season yet! 


ELECTRIC CORPORATION. 


601 Stone's Crossing Road, Easton, Pa. 
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Repeat Sales Depend on Quality! 


STOCK + DISPLAY © SELL 


a ee 
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Type 8007 
Type H8007 























Here's the Chicago Double Acting 

Gravity Type Hinge for Lightweight 

Dwarf Louver Doors: 

SOME EXCLUSIVE FEATURES: Smooth Easy Action * No-Sag 
Pivot Mounting * Minimum Oscillation * Violent Action 
Eliminated * One Size for 4%" to 1%" thick Doors. Available 


with “Hold-Open’" Feature—Type H8007 holds door open at 
90° watil released manually. 


Ask Your Jobber or Write Direct for Literature 


“Spring Hinges of Quality” 


CThkicago Spring Ninae Co 


1500 CARROLL AVE., CHICAGO 7 iLL 





STORAGE EQUIPMENT 
THAT HELPS YOU SELL 


me mm ee 
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Are you combining storage 
with display at point of sale 
for fast low-cost turnover? 
F-G-M offers you effective 
display-storage, including all- 
steel shelving, revoiving stor- 
age, display stands, nail bins, 
and front counter sections. 
Write for Folder 320, 


describing F-G-M ferclve 


storage equipment. The Frick- 
Gallagher Mfg. Co., 102 So. 
Michigan Ave., Weliston, Ohio. 


‘"Z votveo ) DISPLAY-STORAGE 
, — PLANNED FOR PROFIT! 
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Aztec... 


Cooper's Brilliant New 


WALL THERMOMETER 


Brand new thruout. Brass finish sunburst background and 
smart new brass finish dial. 9% inches wide by 9% inches 
high. Individually packed in attractive window box. 


Another Cooper 
Merchandising Knockout! 





No 1548 
New Display features brass finish Cooper Thermometers. 
Display measures 14 inches wide by |1'/, inches high. It is 
printed in gorgeous blue and gold to enhance the rich tones 
of the brass in the three fast-selling thermometers. 


Here's What You Get: 
3 Ne. 201 Monterey Wall Thermometers 
3 Ne. 205 Senta Fe Wall Thermometers 


3 No. 215 Aztec Wall Thermometers 
(Eech item brings dealer full 40% profit) 
No. 1548 Displey Cerd (ne cherge) 


Write for details or see them at our 
booths Neos. 640-642-—at the 


HOUSEWARES SHOW 


Navy Pier, Chicego—Jon. 17-24, 1967 


THE COOPER THERMOMETER COMPANY 
107 Maia Street Pequaebuck, Conn. 
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Thomson-Diggs Co. Honors 50-Year Employee 





Willem P 


for completing 50 years of service with the company 


Mason presented Mr. Scott 


dinner 


William P. Seott, genera! 
superintendent of Thomson 
Diggs Co., wholesaler in Sac 
ramento, Calif., was honored 
recently when he completed 
50 years of service with the 
lem 

Charles L. Mason, presi 
dent and general manager, 
presented a television set to 


Mr. Seott at a dinner in hi 
honor 
Mr. Seott joined Thomson 


Digws in 1906 as a stock boy 
In 1912 he took charge of the 
city order department, then 
later headed the country o1 
der department 

He was promoted to supe! 


intendent 20 years ago. He 
was elected a director in 
1047. 


Other company officials at 
tending the party, and thei: 
years of Roy 
A. Fisher, vice-president and 
treasurer, 34 years; Philip 
E. Geiss, secretary, 12 years; 
Dom A. Civitello, genera! 
sales manager, 48% years; Le 
Roy Bray, director, 49 years; 
Wayne M. Tilden, sales, 45 
years; Burt Fulgham, sales, 


service, were 
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Scott, general superintendent and director of 
Thomeon-Diggs Co., (left) with Charles L 
dent and general manager, at dinner 


Mason, presi 


honoring Mr. Scott 
Mr 
with a television aet -—at the 


Klwood 


year 


Kuechier, 


Hiram 


i4 years; 
Jen 
superinten 


saies, 24 
assistant 
years 


nings, 
dent, 3 


Whitlock Adds Marren 
To Its Sales Force 


W hitloeck (orp.., wholesale! 
in Mount Vernon, N. Y., has 
appointed Mark T. Marren 
its sales representative in 
Connecticut 
Marren 


weatern 


Mi 


had repre 
sented hy onson & Tow nsend 
Co. for the past seven years 





MARK T. MARREN 


Elks Magazine Cover 
Shows Hardware Store 


If you're in the hardware 
industry, member of 
the Elks lodge, you'll get a 
double dose of your job when 
you pick up your copy of the 


and a 


Janual y issue of T he Bilkes 
Vagazine, 
The front cover is a retai! 


hardware store scene. 


(‘ustomers are looking at 


tools, Salesmen are busy on 
the floor, and look happy 
over prospects of sales com 
ing up 





Cover of The Elks Magazine 


Big Attendance Forecast 
For Sports Goods Show 


Early registrations show 


more exhibitors and custom- 


will attend the 26th 
nual National Sporting 
(,00ds Assan 
Feb. 3-7, 
the NSGA 

More than 500 
topping last 
have already 
the event at 
Hote! 

Sporting goods dealers all 
the country 
ceived pre-registration forms 
in the 
confirmed in record numbers 

The National Boat Show 
opens at Chicago's Interna- 
tional Amphitheatre on Feb 
s. for who wish to 
stay over 


ers aqn 


than eve! 
said 

exhibitors 
year's record, 
signed up for 
the Morrison 


ovel have re 


mail. They are being 


dealers 


show at ( ‘hicago, 


hefore. 





lL. HARRIS 


Ames Promotes Harris 
To Sales Managership 


(), A Mies 
W. Va 


{ 0., Parkersburg, 
, has promoted - Har 


ris to sales manager of its 
housewares division. 

Mr. Harris had been field 
ales manage! Before join 


had heen a dis 


for 


ing Ames, he 
trict sales 
K napp-Monarch 


manavetl 
{0 


Montana Assn. Elects 
Officers and Directors 
Gerald M Manion. of 
Manion’s, Kalispell, Mont., 
was elected president of 
Montana Hardware & Imple 


ment Assen. at its annua! 
convention recently in Great 
Falls, Mont. 

J. A. Cheetham. of T. J 


Cheetham & Son, Dutton, 
was elected vice president. 
lected directors were A. 5S 
Hagensten, Hagensten Hard 
ware, Glendive: Oscar Bech 
tel. Montana Lumber A 
Hardware, Lewistown, 
Herbert Zent, Zent 


ware, Hysham 


and 
Hard 
Carry-over directors 
W S. Chriecnt on, Chrichton 
Hardware & Furniture, Dee: 
Michael E. Davey, 
Davey Motor Co., Columbus 
Norman Larson, 
Hardware & 
Medicine 
Mersen, 
Sales, 


Jo nn 


are 


Lodge: 


Larson 
Implement, 
Lake; Frank J 
Farm Equipment 
Clasgow Lee G 
Johnson Farm 
Falls 


and 
,OT, 
Equipment, Great 
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©. C. Thomas, Columbian 
Executive, To Retire 


Orville C. Thomas, vice- 
president in charge of sales 
of Columbian Enameling & 
Stamping Co., Inc., Terre 
Haute, Ind., will retire Jan 
§ 

Mr. Thomas joined the 
company in 1915. He became 
sales manager in 1937 and 


was elected vice-president in 
1955. 
as 


named 


been 
Mr. 


Tunney has represented Col- 


Tunney has 


sales 


manager. 


umbian in the Chicago area. 





rHOMAS 
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ROBERT ELD 


K-H-T Appoints Eid 
Sales Promotion Head 


Kelley -How-Thomson Co., 


wholesaler in Duluth, Minn., 
has appointed Robert Eld it 
ales promotion and advet 
Lisi2ag manager. 

Mr. Eld has been in the 
wholesale hardware business 
Is year During the past 
three years, he worked for 
Kelley-How-Thomson as 


stores engineer and merchan 


s‘Silatant sales 
manage! Before 
K-H-T he worked 
hall-Wells Co 


diser and 


jotTning 
for Mat 


2 Dealers Open Stores in Shopping Centers; 
New York Dealer Takes In Sons as Partners 


Ter—R. J. 
Juttner, (Collins and 
Troy Green opened 
Town and Country Hardware 
in the new Town and Country 


f 0) pyus f "hy iati 
Sam 
recently 


Shopping Center. Four ma 


JOr 
away at 


appliances were given 


the opening 


Covington, Ay ( arison 
Hardware Co. recently open 
ed its third store in Ken 
wood Plaza. The new 


store 
quick-service, Car! 
ite firet store 40 


features 
son opened 
years ago, 

(,eneaeo. N ) ; 


W. Richmond, 


vperator of a 


(,@07 ge 


hardware store in Groveland 


Station the past 45 years 
has taken his two sons, Wil 
liam J. and Donald M., into 
the business as partners 
Arlington, la Jack Lu 
cas has closed Lucas Hard 
ware at 2719 Wilson Blivd., 


and purchased Groveton 


Hardware, 1972 Richmond 
Highway, Alexandria, Va 
San Franciaco Calif \ 


customer of MacKielop Hard 


ware Co., 635 Clements St.., 
won first prize in a nationa! 
contest. She is Mrs. Reba 


if Ontinise ad “ii page 7) 
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Shapleigh Hardware Promotes Two Former 
Salesmen to Buyers in Merchandising Div. 


Shapleigh Hardware Co., 
Wholesaler In St Lous. Mo.. 
Nas promoted LWwo forme) 


aleamen to buyers, A. Lee 


Shapieigh, Il, president, an 
rmowunces 


William D 


chandise 


lfumwhes is mer- 


director in charge 


of buying mechanics’ and 
carpenters’ tools 
Basil O. Temple, Jr., is 


director in 


chandise 


nie} 





WILLIAM D. HUGHES 


charge of buy iti house Ware 
and farm goods 

Mi traveled 
the con pany from May, 


inti! January. 


for 
14) 
1v 6, when he 
division 


Hughes 


hbuvineg 


Vii Temple 


oined tne 


for 


| ray eled 


S| aApieign from Auguat, 
1945, until his recent as 


ignment in the merchandis 


ing division 





BASIL O. TEMPLE, IR 


Paint Retailers Elect 
Officers and Directors 


The Retail Paint & Wall 
paper Distributors of Amer 
ica, Ine.. elected the follow 
ing new officers at its annual! 
meeting in Chicago: 

Noah Adelsohn, Clinton 
Paint Supply, Ine., Newark, 
N. J., president; William H 
Bergman, SS. A. Hergman, 
Inc., Chicago, vice-president, 
and William BB. Wehbater, 
Wolverine Paint Co., Grand 
Rapids, Mich., treasurer, L 
Wilke 

New directors 
Satrom, D. H 
lider, Larry J. 
man Josephson, 
LeMaster, Stephen L 
McClelland Taylor, 
Benaquista, Paul M., 
Benjamin Slade and 


L.. Wilke 


are (Gale 
Hanes, Kd 
Jensen, Hert 
Burton -P 
Wolf, 
Michae! 
Clark, 
Robert 


Spring Show Announced 
By Decatur & Hopkins 


Hopkina Cvw#.,, 
Boston, Mass., 
Spring Open 


Decatur & 
wholesaler in 
will hold its 


House at the company’ 
a 


" ; 
salesroom and warehouse, 05 


Berkeley St... Feb. 17-22 
More than LOO line of 
aprin’ and summe ronnie 
will be displayed Loa 
prizes and credits to Deca 
tur’s bonus plan Will be giver 
to dealel isiting the show 


Garden Supply Show 
Dates Are Changed 


The National Garden Sup 


ply Dealer Show has been 
reseveduled to Feb 17-19, at 
the Coliseum in New Yor 
tity 

The how originally was 
cheduled for Jan 14-15 at 


Kingsbridge Armory in New 


y ait he 








a” 


ALUMINUM PAINT 


| J rrevion ¢ Heat-Resisting « Interior 


7 


Shetticld Arorze 
PAINT CORPORATION 


Seeee we) 19, eee Sis 





% 








News of the Trade 


| Now You Can Read The Inspired Thoughts 





That Guide The Career of Wm. Geo. Steltz 


The inspired thoughts that 
guided Wm. Geo. Steltz to an 
outstanding career in the 
hardware industry and 
leader of a staff of 150 sales 
persons have been published 
in a book by his friends. 

This book is “The Musica! 
Scale Of A Salesman’s Life.” 

The chapters are the notes 
of the musical scale. Mr. 
Steltz, president of Supplee, 
Biddle, Steltz Co., Philadel- 
phia, takes each note and 
writes about the qualities of 
success associated with that 
letter. 

The money received from 
the sale of the book goes to 
the foundation established 
by Mr. Steltz. The W.G.S. 
Foundation provides college 
educational funds for worthy 
young men and women and 
educational funds for handi- 
capped children. 

Here is what Ivor Griffith, 
president, Philadelphia Col- 
lege of Pharmacy and Sci- 
ence, writes in the preface: 

“Anyone, everyone, every- 
where, in any walk of life 
may read this tense, terse 
little volume, with profit and 
satisfaction because it is 
meant to be of help to sales- 
men, important instruments 


New appointments, 


. it does 
when read 


of any industry .. 
a splendid job 
and used.” 

The “Musical Scale” is $1. 
You ean send your orders to 
The Musical Seale, Box 94, 
Philadelphia 5, Pa. 


Kelley-How-Thomson Co. 
Dealer Show Feb. 4-6 


Kelley-How-Thomson Co., 
wholesalers in Duluth, Minn., 
will hold a merchandise 
show for its dealers Feb. 4-6. 

The show will have two 
themes: “Advertise Modern 
in '57” and “Sell Modern in 
ee 

About 700 dealers from a 
seven-state area served by 
K-H-T are expected to at- 
tend. 


independent Exhibit 
Dates Are Announced 


The Independent House- 
wares Exhibit will be held at 
the Hotel Morrison, Chicago, 
Jan. 17-24. 

Nearly 600 manufacturers 
will be represented, accord- 
ing to Jules Karel, exhibit 
manager. 


new territories, etc. 


MANUFACTURERS SALESMEN 


Diamond Black Leaf Co., 
Cleveland, Ohio, has ap- 
pointed Darl E. Snyder east- 
ern district sales manager. 
Mr. Snyder had been with 
Standard Oil Co. of Indiana. 

v 


Jacobsen Mfg. Co., Racine, 
Wis., has appointed R. D 
Jordan district sales mana- 
ger for western Pennsylva- 
nia and West Virginia. Mr. 
Jordan had been with W. W. 
Grainger, Ine. 

Vv 


John W. Masury & Son, 
Inec., Baltimore, Md., has ap- 
pointed John H. Mathis to 
manage its western Penn- 
sylvania sales district. 

v 


Westinghouse Electric 
Corp. has appointed Robert 
A. Myers district manager 
for portable appliances in its 


central regivn. He succeeds 

John Mac Morris who is now 

sales training supervisor. 
v 


Stanley Electric Toola Div., 
Stanley Works, New Britain, 
Conn., announces that Ber- 
tram A. Brown, its salesman 
in western New York, is re- 
tiring on Dec. 31. He has 
been with the company 22 
years. 

v 

Autoyre Co., Chicago, has 
appointed Bruce A. Littman 
manager for the Chicago- 
Milwaukee district. He suc- 
seeds Norman E. Peterson 
recently named assistant to 
the general sales manager. 

v 


Griffin Mfg. Co., Erie, Pa., 
has appointed C. H. Edwards 
its representative in Mich- 
igan. 


HARDWARE AGE, DECEMBER 20, 1956 














“NOW YOU CAN MAKE YOUR 
DREAMS COME TRUE" 


A large number of the world's most successful people hove been 
those who were termed ‘‘dreamers.”’ Thinking success for your busi- 
ness is on essential step to progress. You can moke the dreams of 
improvement of your business now come true. increased sales can be 
had by using HELLER Sales Tested Fiexible View Store Fixtures. Think 
of a most attractive store, one that will be most outstanding and 
that will draw trade. HELLER can furnish the necessary equipment. 


W. C. HELLER & CO., ee Ohio 
FOR 65 YEARS 
SUCCESSFUL 
MERCHANTS 
HAVE USED 
HELLER STORE 
FIXTURES. 


WRITF TODAY 
FOR CATALOG NO. 7A 
WITH HELLER'S LOW PRICES! 
























fa gale 





SBUILDERS’ 
HARDWARE 





A favorite among builders for over 50 years! 


Your trede will appreciate the wide diversity of sizes ond styles in the 
complete line of Netional builders’ hardware 


Each product is designed and manviactuvred with care and precision = 
to assure the uitimote in service conveniences Built-in super strength 
— accounts for the unvevelly long opereting efficiency and losting wear 
3\ of all Notional herdware products. 
Use the new catalog No 26 for ready reference to the latest in quality 
herdwere Write todoy if you have not received your copy 


MANUFACTURING COMPANY 


STeReLt_ingGg iLL IinNOOots 


Halon 











Hexagon head screws, first class steel, SAE 
thread, brand new, for sale far below regular 
price: 


60,000 34" x 2!/,"" slotted 

150,000 44" x 2!/," blank wire full thread 
250,000 3%" x 2!/," 

300,000 1/4," x 2” 

100,000 14," x 2” blank wire full thread 


Please write Box A 26 
303 CARL GABLER WERBEGESELLSCHAFT MBH 
Frankfurt/M., Kaiserstrasse 15 / Germany 
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“A Good Line 
to Handle” 


GRIFFIN 


SHELF HARDWARE 








Cat. #R240 
Wrought Steel Butts 


When it comes to any item in shelf 
hardware ... mending plates, flat 
corners, corner braces, strap 
hinges and T hinges (light or 
heavy), safety hasps, shelf brack- 
ets, or what have you... you'll 
find your fellow dealers saying, 
“We like to handle the Griffin 
line.’ You buy in any selection 
your customers want... and you'll 
find Griffin gives good service, 
never cutting on quality. You'll 
find your wholesalers like every 
thing about the firm’s policy 
and you'll find your customers like 
the Griffin products. 


a 





A full line of Wrought Steel 
Butts and Shelf Hardware. 


RIFFIN 


“since 1899” 
MANUFACTURING CO. ERIE, PA. 
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News of the Trade 


OBITUARIES 


Clarence J. Nelson 


Clarence J 
chasing agent 
Wileox Mfg 
Iil., died Oct, 


Nelson. 
for Richards. 
('o,, Aurora, 
40 at Copley 


pur 





CLARENCE J, NELSON 


Memorial Hospital: He had 
retired two years ago. Mr. 
Nelson participated in many 
hardware golf tournaments 


He was a life member of 
Central States Hardware 
Club. 


Herman K. Hoff 


Herman K. Hoff, buyer of 
stee| goods and garden sup 
plies at Hibbard, Spencer, 
Bartlett & Co., wholesalers 
in Evanaton, Ill., died Dee. 2. 
Mr. Hoff joined the com- 
pany 45 years ago as a stock 
clerk and warehouse man. 
He was appointed buyer in 
1954, 


Hans F. Aude 


Hane FF. Aude, 75, former 
secretary of the Minnesota 
Retail Hardware Dealers 
Assn., died Nov, 5 in Min- 
neapolis, Minn, He was a 
former retail hardware 
dealer. For the past 1h years 
he was secretary and man- 
ager of National Warehouses 


Victor Mauck 


Victor Mauck, 82, recently 
retired chairman of the 
board of John Wood Co.,, 
Conshohocken, Pa., died Dec. 
2 in Bryn Mawr (Pa.) Hos- 
pital. He joined the company 
as an office boy in 1891 and 
became chairman of the 
board in 1900, 


78 


Warren L. Mills 


Warren L. Mills, a sales 
man with Lynn & Brooks, 
manufacturers’ agents in Los 
died Nov. 1% at his 
home in Portland, Ore. He 
had suffered a heart attack 
ir. Mills had covered the 
Pacific Northwest since 1937. 


Angeles, 


Samuel Radbill 


Samuel Radbill, president 
of Renuzit Home Products 
Co, and Radbill Oil Co., died 
Nov. 283 in Palm Beach, Fla 
He was 62. 


Charles E. Roller 


Charles E. Roller, eastern 
sales representative for J. E. 


ricke Co,, died Nov. 30 in 
Lankenau tHlospital, Phila 
deiphia. He was 64. 


Mrs. Ada Zamkin 
Mrs. Ada Zamkin, 63, who 


operated a hardware store 
at 643 E. 49th St., Chicago, 
with her husband Jacob, died 


Nov. 7 at her home. 


Levern R. Cochran 


Levern It Cochran, 60, 
former owner of Cochran 
Hardware in Haslett, Mich., 
died Nov. 6. 


A. ©. Sawyer 

A. Q. Sawyer, owner of 
Sawyer Hardware in Fort 
(Cobb, Okla.. died Nov. 3 in 
Fort Cobb 


DEALER BRIEFS: 





(Continued from page 76) 
entered the 
by John 


Milwaukee, 


who 
sponsored 
Mfg. 


Blaustein 
contest 
(pater 


Wis 


{ o., 


Shenandoah, lowa l ree 
and cold drinks were 
served during the open house 
marking the grand opening 
of Lutz Service and Quality 
Hardware recently. Ray Lutz 
manawes the store at 609 W 
Sheridan St. 


cottee 


Chelaea, Mich. 


Lewis 








Haselschwerdt has sold his 
110 S. Main St. to 
Thomas Bust. The store was 
founded in 1927. 


store at 


Dari nv, Conn. Joseph 
Winters recently opened 
Noronton Hardware in the 
new Noronton Heights Shop- 
ping Center. Special sales 
and free gifts highlighted 
the opening. 


Palatka, Fla.—Ed Taylor 
recently opened Taylor Hard- 


ware at 616 Lemon St. Door 
prizes were awarded at the 
opening. 

Hl 0 l d rege, Ni h. fob 


Nantkes has bought out the 


interest of his partner, Ed 
Strasburger, in Holdrege 
Hardware. The two men 
bought the store in May, 
1950 

Keansburg, N J King’s 
Hardware, founded 42 years 


ago, is building a $10,000 ad- 
dition to the store at 41 
Church St. When the addi- 


tion is completed, the store 
will have a frontage of 50 
ft. 

Billings, Mont. Marshal! 


Wells Co. will occupy a hard- 
ware store in the new Part 
ington Plaza Shopping Cen- 


ter in West Billings. Con- 
struction of the shopping 
center is to start early in 
1W57. 
— 


NEWS OF 





Tackle Market Growth 
Predicted During 1957 


The fishing tackle market 
will continue to grow in 


1957, John M 


tary-treasurer of the Associ 


Hiolmes, secre 


ated Fishing Tackle Mfrs 
predicted 

Mr. Holmes made his pre 
diction at the group’s 24th 
semi-annual meeting in 
Phoenix, Ariz. 


A n outdoor education 
vorkshop for «hool and col 
leve leaders from Arizona 


New Mexico and Nevada was 
conducted in 
with the meeting. 


conjunetior 
The work- 
chop trains these leaders to 
courses in outdoor 
the physical 
programs of 


introduce 
education 
education 


ehool and 


into 
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Clark Adds Account 


Bert J. Clark Co., Kansas 
City, Mo., has been appoint 
ed to rep.esent the Contain 
er Div., Jones & Laughlin 
Stee] Corp.., Pittsburgh, Pa., 
in lowa, Nebraska, Kansas, 
Missouri and Southern Iii 
nos, 

Ekco Expands Again 

Ekeo Products Co ("hy 
cago, will make stainless 
stee] sinks for residential 
and institutional use at it 
Canton, Ohio, plant. It is the 
company's third expansion 
move in recent months 


MANUFACTURERS AGENTS 


Robert KF’. 
manufacturers’ 
tative awency, has been es 
tablished by Robert F. Sny 
der at 7 Donna Rd., Needham 
Heights, Mass. Mr. Snyde 


Snyder Coe., 


represen- 





ROBERT F. SNYDER 


recently resigned as a rep 
resentative of Sargent & Co 


v 
Geuder, Paeachke & Frey 
Co., Milwaukee, Wis., has 
appointed William Howell & 
Associates Kansas, City, 
Mo., its representative in 
Missouri, Kansas, Nebraska, 
lowa and Illinois 
v 
Fenton 
facturers’ representative ir 
New York City ap 
pointed Milton Goldstein a 
snaiesman in New Jersey. 


Saiea Co., manu 


has 


7 
Avthiusy M 


manufacturers’ 


Peters Co, 
representa- 
tive in Simsbury, Conn., has 
andded W. Don Williams to 


its sales staff 
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A report in pictures of events in the trade 





HA Photo Angles 














BS 4 

C. M. Wall (left) receives plaque from Norman QO. Blevins, 
secretary of the Montana Hardware & Implement \sen 
at the associations annual banquet in Great Falls, Mont 

Plaque was presented to Mr. Wall for his years of service 

to the association. He was president, 1939-40; vice-presi 
dent, 1938; secretary-treasurer, 1941-47, and a direcior, 

1936-1955. Plaque features a picture, etched in copper. 

of M: Wall 

[his is the Ohio Hardwar: , 

Assen. s new building at 1540 —_— ’ , = : 

W Fifth Ave ( columbus ” 

[he associations offices Me ene) | a | Zz: os . Bite 

model store and conference abs eo 

room are housed in the build | 

ing s 6,000 ea tt. Grand open 

ing of the model store will | nn 
he lan 20 24 — ee 


TN Aik with ® *, 5 Re ss ail 
eS 


Brown: ‘ROGERS DIXSON | ‘ | 
MIAMI ELA - NWASSAU- , 
HAVANA 


Se WAG. 





Appliance dealers of Brown-Rogers-Dixson Co., wholesaler in Winston-Salem, N. C., pose for cameraman betore hoarding 
airliner for hiret leg of om day holiday trip to Miami Bea: h, F la., Havana and Nassau 
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Classified Opportunities Section 





Heip Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 
Set 


, meximum OW words........... ¥ 00 
additional word....... 10 
Positions Wanted 
proses Rete) set othe, mosimem 


edditional word 
Allow Seven Words for Keyed Address 
or Your Addreu 





CLASSIFIED ADVERTISING RATES 


BOXED DISPLAY AD RATES 
$8.00 per column inch 
5°/, discount allowed for 4 or more con- 
secutive insertions of Boxed Displey Ads. 
Cuts or special borders not accepted. 
Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
Chestnut & Séth $ts Philadelphia 39, Pa. 


MOTE: Samples of merchandise, literature 
catalogs, etc., will not be forwarded to bos 
number advertisers uniess accompanied by 
sufficient postage for remailing 


No egency commission allowed. 


HAROWARE AGE is published every other 


Thursday. Classified forms ciose 3 weeks 
prior to publication dete. 

Remittance must accompony order in form 
of check or money order, not currency or 
stamps. 











Representatives Wanted 


Representatives Wanted 


Representatives Wanted 











ROLL-a-WEIGHT 
NAIL-ON BALL CASTERS 


a name that has become synonymous with 
profits for chain store operators, is now 
seeking manufacturer's representatives 
throughout the U. S. to sell to hardware 
jobbers only (no chains) on a 7%, com- 
mission basis. Write, stating lines now 
carried and territory you cover. 


BALL CASTER PRODUCTS, INC. 


7 Beerum $F. Brooklyn 6, N. Y. 











Sales Representatives Wanted 


One of America’s largest mass production 
companies is now producing a custom 
design bathtub enclosure incorporating 
outstanding quality features, priced for 
volume sales. Unique merchandising pro- 
gram assures soles momentum and un- 
usual opportunities for large earnings. In- 
quiries invited from esteblished sales 
representatives now calling on building 
supply, plumbing supply and hardware 
supply outlets. Please state lines now car- 
ried and territory covered in your reply. 


Address Gox K-34, care of HARDWARE AGE 
Chestnut & S6th Sts., Philadeiphia 30, Pa. 





~~ a 


REPRESENTATIVE | 


SAL ES WANTED 
Manufacturers’ Pepresentative looking for a 
builders hardware salesman to call on lumber 
and thuilders hardware dealers in North Jersey 
and southern New York state. Established ac 
counts. Top quality lines. Lock line and butt and 
hinge line Pacelicn lent opportunity Draw against 
commission. Builders hardware experience neces. 
sary, State qualification. Address: Box M-21, care 
of Haspwase Ace, Chestnut & Séth Sts, Phila 


delphia 39, Pa. 


Se I co 


ESTABLISHING 


New national Gales force of Manufacturers Reps 
hardware contecte§ teal is unbeatable Age or ex 
perience no harrier Thirety and Thirty or "Pat 
ond Fifty.’ We know what we're doing, if vou do 
contact 


ACCESSORIES MANUFACTURING CO., Inc. 
301 Admiral Bivd., Kansas City 6, Missouri 

















ANUPFAC TURER'S 
WANTED RY 
FACTURER 
UTENSILS 
and Florida; 
Maryland, 


Rt PRES SENTATIVE 
OLD ESTABLISHED MANU 
OF ALUMINUM COOKING 
Territories open: Georgia, Alabama, 
Louisiana, Mississippi and Arkansas; 
Delaware and District of Columbia: 
Washington, Oregon, and Idaho. Line will be 
on display at the National Housewares Show 
State fully territory now covered. Address: Box 
M te care of Haspwaar Ace, Chestnut & 56th 
Sts » Philadelphia 9, Pa. 


M 
A 








Paint Brush . leiees 


Prominent paint Dbrueh manufacturer has apen terri 
tortes fo sueewesful sales producer Prefer men now 
calling on paint. hardware, lumber dealers and indus 
triale Preierted territories, Meteblished business Wii! 
siee comsider sideline man or manufacturers agent 


Address Gea 615. core @&f HAROWARE AGE 
Chesteut & Sth Gte.. Philadeiphia 18. Pa. 














Manufac- 
resentatives for Vir 
inmnesota, Nebraska, 


REPRESENTATIVES WANTED 
turer desires Commission Re 
inia, Michigan, Wisconsin, 


owa, Alabama, Mississippi, Upstate New York, 
New England, Florida and Georgia. Our line is 
(Cast aaa Tubular Rrase Plumbing Goods, plus 
Valves, Showers, ete., sold through Hardware 
Stores, Building and Lumber Yards, ‘aree 
Plumbing Contractors and other outlets. A _ ‘rise 
all details. Address: Box M-19, care of T am 
wane Ace, Chestnut & 56th Sts, Philadeiph.« 29, 
Pa 











MANUFACTURER DESIRES 
MANUFACTURERS AGENTS 


In New New York State, 
Western Virginia, West 
Virginia, Carolina, Fillorida and 
(jeoTrgia on Hardware jobbers 
first line dealers and mill sup- 


england States 
Pennsylvania, 
North 
(Calling 
hardware 


yly dealers to sell) our quality line of 
ted Top and Industrial Threaded Rods 
Applicants must be established aggeres 


sive outfite who can give 





this iter vigor- 
their territory 
volume business 
complete details when applying 


CHARLES HESS COMPANY, INC. 


1020 East 46th Street, Brooklyn 3, New York 


ous attention covering 
frequentiy and produce 
Giive 








BB AIR RIFLE SHOT MANUFACTURER 


Manufacturer of air rifle shot, steel cop 
per coated BB's wants representation 
Most territories open 


Address Geox F-48, care of HARDWARE AGE 
Chestnut & 6th Streets, Philadeiphia 39, Pa. 











PAINT BRUSH SALESMEN 


Betahblished succeseful manufacturer with powerful line 
has open territories for sales pretucers Prefer meri 
ealling on oalrnt harciware lumber dealers and larae 


industrials Will eonsgider sideline men 
New York and Atlanta warehouses 
Address Geox G-2. care of HARDWARE AGE 
Chestnut & S6th Sts., Philadeiphia 39, Pa. 


We operate 











EXCLUSIVE PROTECTED TERRITORIES 
open for nationally distributed unique water re- 
placement plumbing specialty item packaged for 
sale to plu. bing supply houses, hardware distrib- 
wtors and retailers. Unique demonstration sells 
* out of 10 on firet call. Address: Hox 620, care 
of Hamwwaae Acs, Chestnut & 56th Streets, Phila- 
delphia 39, Pa 











REPRESENTATIVES WANTED TO CALL 
ON jobbers, Dealers and Department Stores. Non 
skid rug coating, contact adhesives and fabric 
paints. (,ood commussion These products now 
sold in leading department and hardware stores 
Address Box M-11. care of Hampwaae AGt 

| Chestnut & S6th Sts.. Philadelphia l’a 





Manufacturer’ sRepresentativeWanted 


Raleeman now calling on hardware and variety stores 
with two or three non-conflieting lines We offer «6 
goed staple line of 19¢. ibe and 89e paints, low-priced 
gelion paints and a nationally advertised line of popu 
lar priced paints on « commission basis. This mer 
chandise has masse Market aopeal. very store selling 
paints is a good preapect. Write advising age, terri 
tory covered, how often you cover it, lines now carried 








Address Geox K-10, care of HARDWARE AGE 
Chestnut & 56th Sts.. Phi s Pa. 


REPRESENTATIVE 
WANTED. Salesman contacting wholesalers and 
chains in the hardware, variety, auto supply, 
drug and supermarket trades. Attractively pack 
aged synthetic chamois in self-selling counter dis 
play, retailing at $.49. Excellent commission for 
experietr ed men Many protec ted territories open 
Reply “= full particulars CLOVER PROD 
UCTS, 127 Cutler Bidg., Rochester 4, N.Y 


“TORING FOR A PROFITARLE PAINT 
BRUSH LINE? We are well known national 
manufacturers of high quality, competitively 
riced paint brushes of every description; pure 
pristle and nylon. Several lucrative territories 
are now available. Very hign commission, pro 
tected territories, all shipments prepaid. State 
full particulars im firet letter All replies con 
fidential. Address: Box M-27, care of Hamrpwane 
Act. Chestnut & Séth Sts., Philadelphia 39, Pa 


"MANUFAC TURER REPRESENTATIVES 
WANTED. Kure Rite Utility rubber repair kits. 
repair rubber boots, rubber footwear, raincoats 
hot water bottles. bievele tubes, etc Purchased 
by housewives, hunters, fishermen. An easy seller 
and fast repeater. Sold through hardware and 
automotive jobbers, wariety and chain stores. Ad 
dress ox M.23, care of Hampwaer Ace, Chest 


MANUFACTURER'S 

















nut & Séth Sts. Philadelphia 39, Pa 


FLOOR WAX SALESMAN 


Olid Dominion Wax will make you a profitable 
repeating line. Highest commission. Wonder- 
ful side tine. Many territories open. inquiries 
invited. 


PERROW CHEMICAL CO., Hurt, Va. 

















SALESMEN CALLING ON HARDWARE 

AND HOUSEWARES STORES wanted by well 
established Importer of Housewares, Wooden 
| wares and Baskets. Fasy selling. High commis 
| sion, rare opportunity for really high earnings 
State territory covered and ‘ines carried. Ad 
dress: Box M-20. care of Hampwane Ace, Chest 
nut & Séth Sts., Philadelphia 39, re. 


MANUFACTURERS’ AGENTS 
| wholesale jobbers in Hardware and 
ito handle nationally advertised, 
| cepted DL Waterless Hand Cleaner 
| territories open for the quick 

| odes line. Write Banite Co., 


| York 


sailing 
allied fields 
neumer ac 

Protected 
turnover, repeat 
Buffalo 4, New 


on 





Accounts Wanted 


MICHIGAN, OHIO AND 
additional line needed covering 





INDIANA. One 


all claeces of trade 


'ineluding jobbers, premium, stamp, department 
| stores, and rack jobbers. Address: Box M-51, 
’ 

| care of Harspwaee Ace, Chestnut & ‘Séth Ste, 


Philadelphia 9 


Pa 
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Accounts Wanted 


Accounts Wanted 





Help Wanted 











DISTRIBUTING CENTER 
FOR JOBBERS ONLY 


ideal location for Hardware, Electrical 
and Plumbing Supply Jobbers. Location 
Bergen County, N. J.—1!5 minutes from 
George Washington Bridge. Private 20 
cor r. r. siding on N. Y. Central RB. R. 
Excellent labor market. Lerge pick up 
business ossured. Paint sundry jobber 
already established in center. Some build- 
ings available for immediate occupancy. 
Will build additional building to your 
specifications. 


DAVLYN, INC. Dumont 4-0901 Mr. Lynford 








OUTSTANDING NATIONAL 
PAINT BRUSH MANUFACTURER 


with a record of almost three-quarters of a 
century of successful selling to paint, hard- 
ware and lumber dealers and large industrials 
through 70 salesmen bilanketing the entire 
country, is desirous of jobbing nationally a 
kindred item sold to the above trade through 
our sales organization which will provide a 
satisfactory salesman’'s commission and «a 
satisfactory profit to us. Have four strategi- 
cally loeated warehouses throughout the 
country. Prefer product be lightweight, «mal! 














SAMPLE CARRYING HUNGRY 


Representative covering Eastern Pennsylvania, 
South Jersey, Delaware, Marylend, 0D. C. and 
Virginia wants two additional lines 


OBJECT—-MONEY 


Address Geox M-34. care of HAROWARE AGE 
Ohestnut & 56th Sts.. Philadeiphia 39, Pa. 











THREE-MAN SALES ORGANIZATION, 


Centrally located in the metropolitan New York 
and New Jersey territory wants additional vol. 
ume line. We sell all jobbers, chains, department 


stores, club and party plans, catalog houses, tea 
and coffee, door-to-door trade, many other large 
volume outlets. Our policy of few lines and fre 
quent coverage guarantees results. We will at- 
tend Chicago Housewares Show. Address: Box 
M-22, care of Hanoware Acer, Chestnut & 56th 
Sts., Philadelphia 39, Pa. 


owe 


LINES WANTED 


SALESMAN CALLING ON THE TRADE IN 
OREGON AND WASHINGTON WISHES SIDE. 
LINE AS FACTORY REPRESENTATIVE. HAVE 
WAREHOUSE SPACE AVAILABLE IF NEEDED. 


Address Geox M-2. care of HARDWARE AGE 
Chestnut & 56th Sts., Philadeiphia 3, Pa. 











ADDITIONAL LINES WANTED 


sales organization covering 
all Southern States, Virginia through including 
(ikklahoma and Texas, serving Whoiesale Hard 
ware and Mill Supply Heuses desires addi 
tional volume line Highest references from 
beth jobbers and companieos tow represented 
Address Geox K-22. care of HARDWARE AGE 
Chestnut & 56th Sts.. Philadeiphia 36, Pa 


long established 











AGGRESSIVE MANUFACTURERS REPRE. 
SENTATIVE OPEN for additional line for 
Metropolitan New York-New Jersey. Heavy ex- 
perience selling natiwmally-known lines. Strong, 
well-established following among hardware, tool, 
electrical and garden jobbers, catalog houses, 
chains and department stores. Thorough know- 
how promoting and marketing lines to utmost 
potential. Address: Box M-18, care of Hanowane 
Ace, Chestnut & 56th ‘Sts., Philadelphia 39, Pa 


ESTABLISHING NEW AGENCY 
experience in sales and management 
dieing to the Wholesale Hardware trade in the 
south. Desire quality lines for Texas-Arkansas 
Louisiana-Oklahoma. Only lines having some es 
tablishment, with good growth potential considered 


i2 years’ 


Merchan 


Excellent Wholesale, bank, and personal refer 
ences Address Box M.-33 care of HARDWARE 
Lon, Chestnut & 56th Sts, Philadelphia 39, Pa 

WANTED A MANUFACTURER WHO 


WISHES to sell his products in Hardware Stores 
in the states of Minnesota, North Dakota and Wis 
consi on a direct Manutacturer to Dealer basis. 
This advertisement is being run by another manu 
facturer who has an able proven salesman in this 
territory but who feels that his salesman could 
use a companion line. All anewers will be held in 
confidence. Address: ox K-22, care of Hasnpwanea 
Acz, Chestnut & 56th Sts, Philadelphia 39, Pa 


dimension, non-flammable and unbreakable. 
Private label preferred. 


Address Geox M-29, care of HARDWARE AGE 
| Chestnut & S6th Sts. Philadeiphia 39, Pa. 





~——- ee a nee ee eee 





| WEST COAST SALES 
Representation 


20 years experience 
Warehouse, shipping and billing facilities. 
Well known and D & 6B rated. 


Clark Company, Box 990, Beverly Wills, Calif. 


Thorough coverage. 











FOR NORTH AND SOUTH CAROLINA 
| AND GEORGIA one additional volume line, do 
mestically manufactured, exclusive territory, de 
sired by resourceful and proven successful direct 
manufacturers agent giving thorough coverage 
of Wholesalers, Chains and Large Dealers. Out 
standing references from Wholesalers, Jobbers, 
and present and past principals. LEON BEN 
NETT ASSOCIATES, 107 Freyer Drive, Mari 
etta, Ga., Ph. 8-1945 (16 miles north of Atlanta) 


FLORIDA, GEORGIA, ALABAMA-—Two ex 
perienced salesmen who can give thorough cov 
erage in this territory want quality builders’ hard 
ware line. References furnished. Tuggle & Buck- 
man, 4149 Roma Bivd., Jacksonville 10, Florida 


——— eee ~——_ — 





WELL KNOWN AND HARD 
HITTING SPECIALTY 


sales organization with highly sucecesful merchan- 
‘dising background and reputation for getting resuite 
ie seeking edditional lines with volume possibilities 
for distribution through Hardwere, Housewares 
Garden Sepply Wholesalers in Gulf Coast and Weet 
Coast territories. Hest of References. 








Box 480 Houston 1, Texas 


ee 


ee me te a ee aw re ee eee — — = 





: 


REPRESENTATIVES 


Covering all classes of jobbers. (Can render reliable 
ageressive service. We are national distributors with 
established actively operating branch offiess in New 
York, Philadelphia, Detroit, Cleveland and Lauls 
ville. We carry the aceount of you can bill direct 
Inquiries invited. Write ANCO Corporation, 7 Wood 
Street, Pittsburgh 22, Pa. 

















MICHIGAN Line Wanted: Intensive coverage 


including housewares, hardware, tobacco variety, 
rack jobbers, chains, premium, stamp, and de 
partment stores. Address: Box M-30. care of 
Hanowane Acs, Chestnut & ‘6th Sts, Philadel 


phia 59, Pa 





EXPERIENCED AND ESTABLISHED man. 
ufacturers representatives want one additional 
| quality line for wholesale hardware and specialty 
distributors. Territory 
lerecy, Delaware and Maryland. Lawson & Wig 
wins, 214 Rodman Ave., Jenkintown, Pa 





— a 


East Pennsylvania, South 





Help Wanted 





SALESMEN WANTED 


| selling rated lines to wholesalers of Hard 


| ware 
| supplies 
essential 


top 


Sales experience im any above 


representative will have fine opportunity after 
proving himself. Compensation, commission basis 
Address: Box M-36. care of Hasnpwase Ace 
| Chestnut & Sé6th Sts., Philadelphia 39, Pa 


HARDWARE AGE, DECEMBER 20, 1956 


Two Salesmen needed 
to cover two aligned territories in New England 


Garden Supplies, Automotive and Industria! 
fields 
The men selected by the manufacturers 





. fOr 





: care otf 


SALES MANAGER. Old established manu 
facturer builders hardware has opening for dy 
namic young man as sales manager. Must be 
an experienced builders bardware man Send 
resume about your background and other particu 


lars and enclosed phot rah of yourself. College 
graduate preferred. Address: Box K-31, care of 
Hasowane Ace, Chestnut & Séth Sts, Philadel 


phia 39, Pa 


SALESMAN HARDWARE MANUFAC 
TURERS REPRESENTATIVES have opening 
experienced Hardware man in New Jeracy 
and Eastern Pennsylvania. Call on Wholesale 
Hardware, Mill, Marine, Contractors and Plumb 
ing Supply Distributors. Thorough knowledge al! 
phases Hardware. Excellent opportunity for right 
man. Salary and bonus plan. Address: Box M-28, 
Hanoware Ace, Chestnut & ‘Séth Ste, 
Philadelphia 39, Pa 


STORE MANAGER Hardware and variety 


store picnenat growin community, Ulster 
County, New York. Excellent opportunity. Good 
salary-bonus, Must be aggressive saleaman. Pro 
motional and managerial ability necessary. Reply 
_with full information, age, education, past and 
| present employment. Attach recent snapshot. Ad 
| dress Box M 6, care of Hasnw are Aon, Chest 


| family and wants to retire. 








a 


| Sts., 


nut & 56th Sts, Philadelphia 39, Pa. 





Business Opportunities 








DO YOU WANT TO RAISE CASH? 
DO YOU WANT TO SELL OUT? 
reduction, money raising, 


it you wont a sole 
or closeout, get America's most re 
md productive scies plans. Send for 


prospectus today. 


J. 4. VOLL SALES SERVICE 
11S Weet Mela S$. Medison, Wis. 


remova 


apie 











FOR SALE: Well established 58-year-old busi 
ness, plumbing, hardware, furniture, U. 5S. Sur 
plus, ete. Trade area 200 to 300 miles radius. 
It's a nice emall gold mine. Owner has large 
Price $250,000. Floor 
space about 20,000 square feet, 1% acres, 246 
blocks from main part of the city. One of the 
grincipal streets, lots of trafic. J. N. Fiores 
ro., 2600 So. Flores St., San Antonio 4, Texas 





ABSOLUTELY MUST SELL. Owner sick 
Hardware store long established. Small town in 
beautiful valley near Spokane, Washington. Di 
versifed tarming, logging, lumber mills, mining 
and the largest Magnesite plant in North America 
Excellent schools and churches. Clean stock; 
brick buildin Potential great. Address: Box 
M55, care of Haspwane Ace, Chestnut & Séth 
Philadelphia 39, Pa 





Positions Wanted 


OBJECT MATRIMONY-~-31-year-old, tall, pre 
sentable man, short on experience but long on 
desire, wishes to meet young manufacturer or 





| manufacturers representative, capable of offering 


sound 








| Seg 


future based on initiative and sales ree 
New York City and vicinity. Address: Box 
care of Hanpwane Ace, Chestnut & Séth 
Philadelphia 39, Pa 


rds 
M.17 
Sen 


FOR 20 YEARS A TOP PRODUCER for a 
top rated Hardware Wholesaler, | would like a 
connection with a Manufacturers Agent calling on 
wholesalers in the San Prancieco area, with future 
Associate Status. With my varied experience | 
fee! qualified to get excellent results, Pxcellent 
references as to honesty, ability and sincerity from 
my present employer. Address: Box il. care of 
lHiasowaee Ace, Chestnut & 56th Ste. Philadel 
phia 39, Pa 


SALES MANAGER: 18 years’ experience, all 
ohases of sales and sales management, Hardware 
and Building Materials. Well acquainted with 
southern ~= a. ... Presently emp oyed, seeking 
greater challenge and opportunity. Address: Box 
i2, eare of Hasowane Ace, Chestnut & 56th 
Vhiladeiphia 39, Pa 





Aluminum 
POTATO BAKE 
RACK 


BO ¢ vers: 


Folds flat for Selline 
—for storage at home 
Potetors take FART 
because sluminum cua, 


ducta teat 4% tasce 
faster than eteri., 
lionsewWives like the 
folding feature Aud 
it takes (tittle eounter 
space, “an be sold 
ven tbeardse. An encel- 


lent value for tie eos. 
eomer, and « vroett 
Mater for the trede at 
BG¢ retail 


One of 50 Renberry Sadgyts 


Ask your jobber, o 
write fer information. 










FREE 

DISPLAYS 
WITH ALL 
ASSORTMENTS 


WRITE FOR FREE 
BULLETIN L-5 


HY-KO PRODUCTS CO. 







Write for free GREENLEE 
« Mend Teol Catalog No. 35-4 


GREENLEE TOOL CO., 1613 HERBERT AVE., ROCKFORD, LL. 


Multiply sales . 


neat 
conducting 
ALJ IMINUM 








lie-in With 
Strongest Local 
Power Tool 
Promotion Ever 


. » sell chisels by the set... 
in rolls, Aberboerd boxes, wood cases. 


= 
GREENLEE 


| QUICK 
BAKED 


) POTATOES | 








JOHN CLARK BROWN ire 


OnE MONTGOMERY ST 
SELLeVvItLe Owe 


en berry Groots 


MORE SALES 
FASTER! 


Coast to coast 
itaverite with 
offices factories, 
stores homes 
For walis, 
counters, mdi 
boxes et 

Easiest to read 
letiers on mar 
ket lumbo or 
Midget sizes 


New display 
takes less than 
| sq. toot 


CLEVELAND 
OnIO 






PORTABLE ELECTRIC TOOLS, INC. 
pt 
320 W. Bird S?.. Chic 


HA 12.7-%6 
eee 20, Wi. 
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SELL THiS COMPLETE LINE OF 


MORTITE 


The ‘fingertip weather. 
strip’ with 1001 caulk. 
ing and sealing wees 





- v, , ortell 
Oa 4 


NODRIP PLASTIC 
COATING 


Protects and insulates 
metal against rust. cor- 
resien, sendensation 
Anyone can apply. 


508 BURCH ST., KANKAKEE, ILLINOIS 


PROFIT MAKERS 


FOAMFLEX DOORSTRIP 


New! Viny! foam and weed strips bended 
by exelusive oreeess. Pre-eut fer easy 


NOORIP TAPE 


Permanently ends 6i pe 
drio withewt messy 
vapor ‘teal tages or 
cverwraps 








J. W. MORTELL COMPANY 





Simplify Your Stock Taking with the 


HARDWARE AGE WHITE INVENTORY SHEETS 


Actual size of sheets 97% by 11%, inches over all; writing area 8!/, by |1'/p inches. Sheets printed on both sides of 
white paper, with 26 entry lines on each side. PRICS $1 for 125 sheets (250 poges) plus shipping charge 





HARDWARE AGE 


cc 407 
DEPARTMENT ENTERED BY 
LOCAT ION PRICED BY 


CALLED BY EXTENDED B 


Keep Your Figures and Frections in the Golemne. Be Extremely Careful Theat 


Published by HARD@ARE AGE, Chestnut & Sth Sts Philadelphia 3 


ARTICLE WITH NUMBER OR SIZE Quantity Unit 


) ) 


INVENTORY RECORD 


PAGE 
DATE 


CHECKED BY 


CHECKED BY 


Y ERRORS EXM'D BY 


You De Not Mia Your Siagie Unite Sith Gesene, of Dnsene G1 th Grows aentition 


9 Pe 


COST PRICE COST 
ter 


EXTENSION 


RETATII 
PRICE 


RETAIL 
EXTENSION 


Unat vie 


rep! et een | 























| —— 
9 lil agree 



































You can make your annual inventory taking an easier, surer 
job by using the HARDWARE AGE WHITE INVENTORY 
SHEETS which 1,000 leading retail hardware dealers helped 
us design. 

From the many suggestions received this sheet wae designed 
to sell at a new low price 125 sheets for only $1. plus a 
shipping charge. As these sheets are printed on both sides of 
good white bond paper, this means you really get 250 pages 
of inventory record sheets. Each side of the sheet has room 
for 26 items. Your $1.00 investment provides inventory space 
for 6.500 items. 

During the past years, thousands of rete’ hardware dealers 
and wholesalers have used millions of HARDWARE AGE 


Inventory Sheets because they have found them simple, con- 


venient and handy to use. The WHITE INVENTORY SHEETS 
are the best ever—they are even more simple, more convenient 
and easier to use. Our entire effort wae directed toward making 
your annual inventory taking an easier and surer undertaking. 

These WHITE INVENTORY SHEETS will fit the regular 
HARDWARE AGE Inventory Sheet Binder, which is used by 
thousands of dealers who reorder their Inventory Sheets from 
us year in and year out, 

This low price applies to the United Mates and porsessions 
only. 

Vake your inventory taking this year easier and surer with 
these WHITE INVENTORY SHEETS. Order your mpply to 
day from HARDWARE AGE, Chestnut and 56th Sts, Phila 
deiphia 39, Pa. 
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MARSHALLTOWN 


Ma Ye 
@4 MARSHALLTOWN 
—_ = TROWELS 


MARSHALLTOWN TROWEL COMPANY « MARSHALLTOWN, IOWA 


SELL THIS COMPLETE LINE OF lortel| PROFIT MAKERS 


MORTITZ 


NODRIP PLASTIC 
The ‘‘fegertip weather- COATING eS 
newiatos 
. - > 


erie’ with (001 saath. 
Anyome can apply. 


tag and sealing uses 
J. Ww. MORTELL COMPANY — . 508 BURCH ST., KANKAKEE, ILLINOIS 


me en 











NODRIP TAPE 


Permanently ends pipe 
Grip witheet messy o 
— , 


FOAMFLEX DOORSTRIP 


New! Viny! foam and wood strips bended 
by exelusive process. Pre-cut for easy 
oa 





vapor seal tapes or 
overwrape 





wr 








A new concept in lawn care... 


LINCK'S LIQUID SPREADER |i tS ACTION! 
puts more dollars in your pocket is 1 | Lenk 











Our new profit-packed theme, “Takes the Guess m 4 
program features a com- Work out of Lawn Care,” , 
plete line of liquid turf — will send customers hurry- FIRE 
chemicals. Our largest ing to your store. See ATINGUISH |] "sr FIRE: «EXTINGUISHER 
promotional campaign your wholesaler or write —— ONLY $] 89 
ever, based on the manufacturer today. | 2 er: 
Oo. E. LINCK Cco.., inc. —_ ° its Genukier demon 
Clifton, N. J 77 Rp frome op loagy 
makers of DI-MET Crab Grass Killer THE LENK MFG." CO., BOSTON 15, MASS 








Looking fer New Merchandise? 


There's still lots of new merchandise being introduced to retail hardware markets. Keep posted on new mer- 
chandise by reading “What's New,” which appears in every issue on page | 2. During each month HARDWARE 
AGE brings you more listings of new merchandise than any other hardware magazine. 


HARDWARE AGE Chestnut & 56th Sts. Philadelphia 39, Pa. 
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TA) i) Le es tA the world’s finest 


MOST OFITABLE ‘ a | ee an erate a ay ” : HOME DECORATOR PAINT 
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ILLINOIS BRONZE lel 11a co ine 7023 %. Clark $? Chicago, Ti 
















from the finest stes! avelleble. Extra case 
blll = Ay pilus @ heavy nickel 





7 slees for every 
need 





PURMITURE LEVELER> 
Be Sure and Stock Adiustebie Combine- 


REMCO tion Leveler and Glider 


for Uneven ond Usa 


Bakelite Furniture steady Furniture. 
Rests and Caster 
Cups. 


ANY 


RUBBER-CUSHIONED! 
GLIDE 


SOFTLY, SILENTLY, 
SMOOTHLY, OVER 
ALL FLOORING. 


———— @B. 
nel 


SIZES—i" bese, 4 on 

of cord: 1%". 2 on card: 

3-<col displey Shatterpro iy", 2 on card. Drive 

= ” SiG Sellers into universal socket or ) SIZES AND TYPES 

pzes, ”" i", 5/16" hole. | FOR ALL WOOD OR METAL FURNITURE. 
me eu ¢. 


ROBERT E. MILLER & CO., INC., 35 Pearl St., New York 4, N. Y. 
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THE PERFECT BALANCE 


¢ Dependable Bolts 
® Sturdy Packages 


Durable steel! Uniform, smooth threads! Heads that hold 
with extra strength! That's the quality you'll find in 
National's most complete line of bolts. 

The color-coded label on the National package tells 
you immediately what type of bolt it contains. And high- 
visibility printing makes it easy to read... helps speed up 
selling and makes stock handling a cinch. Smudges or 
finger stains won't show on the glossy surface of these 
sturdy boxes either, so they always look good on 
your shelves. 

Stock the complete line of National bolts. Their de- 
pendable quality and attractive packaging are a perfect 
balance for repeat business. All sizes and thread types 
are available. 


THE NATIONAL SCREW & MFG. CO. 


CLEVELAND 4, OHIO 
Pacific Coast: National Screw & Mfg. Co. of Cal. 
3423 South Garfield Ave., Los Angeles 22, Cal. 
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CARRIAGE BOLTS « MACHINE BOLTS « LAG BOLTS 

CAP SCREWS * WOOD SCREWS «© PIPE PLUGS 

MACHINE SCREWS « NUTS « TAPPING SCREWS 
STOVE BOLTS « COTTER PINS 
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